KVYJIbTYPA
CTPAXOBAHWA

HOBA

CTPAXOBASA KOMNDAHMA

[opoBon oT4ET / Annual report

2010

OT1kpbITOEe AKumoHepHoe ObulecTtBo «CTpaxoBas komnaHusa «HOBA»
Open Joint-Stock Company «Insurance Company «NOVA»



HOEBA

Ha6nopartenbHbin coBeT / Supervisory Board
O6pallenune MNMpencepatens HabnogatensHoro Coseta 3anueson O.B. / Introduction. Olga Zaytseva ..............ccccuvuu.... 3

NpaBneHune / Executive Board
BctynutenbHoe cnoBo Mpeacepatens MNpaenerHns LUnHkapeHko O.B. / Opening speech. Olga Shinkarenko................... 7

O komnaHum / About The Company
Muccus. LieHHoCTU. CTopUS / MiSSION and ValUES, HISIOIY ............ooee oottt s s s e e e e e e e e e e e e e e e e e e e e aaaaanaaeeees 9
=Y o TotoT =N I =TT o T = PP 12

CtpaxoBas pesatenbHoCTb / Insurance Business

CtpaxoBaHune aBTOTPAHCTIOPTA / MOIOI INSUFBINCE ..........ccouueeeeeeeeeeeeeeee ettt e e ettt e e e e e e ettt e e e e e e e eeeaaaasaeeaaaeees 14
CTtpaxoBaHune nmyLecTea, OTBETCTBEHHOCTU U TEXHUYECKUX PUCKOB /

Property, Liability and TeChNICAl RISKS INSUIAINCE ............couueeeeeeeeee ettt ettt e e et e e e e et te e e e e ata e e e e taaaaeaeesnaas 16
[lo6poBonbHOE MeauUMHCKoe cTpaxoBaHue / Voluntary health INSUraNCe ................uuuueeeeeeeeeeieeeee et 18
TypucTn4eckoe CTPAXOBAHWNE / TIAVEI INSUIINCE ..........uuueeeeeeeeeeee e e e ettt s s s s s s s e n e e e e e eeeeeas 21
PernoHansHoe pasuTtne / Regional DEVEIOPIMENL .................eeeeeeeeeeeeeeee ettt e e ettt e e e e e e e e e e e eaaas 23
MepecTpaxoBoyHas 3aWUTA / REINSUIANCE PrOECHION ..............oeeeeeeeeeeeee ettt ettt e e e e e ettt te e e e e e e e et araaaeaaaaees 25
JTNUEHBUM [ LICEINISES ...ttt ettt ettt ettt ettt ettt e ettt e ettt e ettt et et e e et e e ese e e e st e e eaa e e esa e s easnaeesnaeesaannns 27

dPuHaHcoBble pe3ynbTatbl / Financial Results

OcHoBHble thrHaHcoBble NoOKa3aTENN / KEY FINANCIAI DATA............cooeeeeeeeeieeet et et e e e e e e e e e e e e e e e e e e e e e e e e aaeaaeeeeeeseaesasssnnns 29
BANaHC 2010 / BAIANCE 2070 ...ttt ettt ettt ettt e s s s e s e e e e e e e e e e e e e e e e a e e e e e et et aaaanannennnnnnrnnns 31
AyanTOpCKOE 3AKITHOHEHUE /[ AUAIEOT'S CONCIUSION ...ttt ettt et e e e e e e e e e e e e ettt ettt ssnsaneaeas 35

KOHTAKTDBI / CONEACES..........c oo e ettt e e et e e et e e e e e e e e e e e e e e et e e e e e e e e e e e e e re e s e e eeeraeenrnaens 36




HabniopnatenbHbin COBET

YBaxaemble rocnopaal

Mepen Bamu — rogosor otyeT CK «HOBA» 3a 2010 r.
Mpowenwnin rog ans BCEro CTPaxoBoro pbiHKa ctan rogom
«COXpaHeHns noptdener», XoTa N HaMETUNUCb onpeaenex-
Hble MOMOXUTESbHbIE TeHOeHUMW. Tak, BasioBble MNpemMuu
cTpaxoBbiX Komranui B 2010 r. yBenuuunmcb Ha 12,9%,
HO OCHOBHbIM (PAKTOPOM WX pocTa CTasno yBenmyeHne obb-
emMa BHYTPEeHHero nepectpaxosaHus Ha 1 969,9 MnH. rpH.
(25,3%). O6BLEM YUCTBIX CTPAXOBbIX MPEMUI BbIPOC Ha 5,3%.
B 0CHOBHOM pOCT npou3oLLen 3a CHET yBeInYeHUs nokasa-
Tenen B cermeHTe OCITIO (go 30%). B To e Bpems, kKak Mbl
1 NPOrHO3NPOBaSN, HU3KNIA 06bEM MPOAAXK aBTOMOOUIIEN U
MeLJ1IeHHOe BOCCTaHOBIIEHNE KPeOUTHOMO pbiHKa NPUBENN K
npocegaHuio B cermeHTe KACKO: no cpasHeHuto ¢ 2009 r.
CTpaxoBble nnarexuv ynanm Ha 3%, KonmMyecTBo nognmcaH-
HbIX [JOrOBOPOB YMEHbLUNIIOCH Ha 6%. HyXHO OTMETUTb Mno-
JNIOXKUTENBbHYID TEHOAEHUMIO cTadbunu3aumm npuobibHOCTU
Tekywlero 6msHeca KACKO — tapudbl 2010 roga B Lenom
6bIIM JOCTATO4HO afeKBaTHbl U Oanv BO3MOXHOCTb PbIHKY
Nony4YnTb NpUemnemMbln OUHAHCOBLIA pe3yrnksTaT Nno SToMy
BUOYy CTpaxoBaHuWs. HO B cTpaxoBaHUM MMYLLIECTBEHHbIX
PUCKOB Tapuddbl NPOLOMKAKT OCTaBaTbCA HA CBEPXHUIKOM

lNpencenatens HabnopatensHoro CosBeta
Onbra 3aliueBa

Chairman of Supervisory Board
Olga Zaytseva
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Dear Sirs!

Before you — the annual report of IC «NOVA» for 2010.
The last year for entire insurance market became year
of «retaining of portfolios» though certain positive trends
were outlined. So, total premiums of insurance compa-
nies in 2010 have increased by 12.9 %, but the main fac-
tor of their growth was increase of amount of internal re-
insurance by UAH 1,969.9 million (25.3 %). The amount
of pure premiums has increased by 5.3 %. The growth
mainly has been due to increase of indicators in segment
OSGPO (up to 30 %). At the same time, as we also pre-
dicted, the low auto sales volume and slow recovery of
credit market have led to collapse in segment CASCO:
in comparison with 2009 insurance payments dropped
by 3%, number of signed contracts has decreased by
6%. The positive trend of stabilization of current busi-
ness CASCO profitability should be noted — tariffs of
2010 were in whole rather adequate and have given the
chance to the market to get acceptable financial result
for this type of insurance. But in insurance of property
risks tariffs continue to remain at ultralow level, despite a
series of severe losses in 2010. High competition in this

YPOBHe, HECMOTpPSA Ha Yepeny KpynHbIX yobITkos B 2010 roay,

BbICOKasi KOHKYPEHUMSI B 3TOM CEKTOPE MoKa He JaeT BO3MOXHOCTU PbIHKY Me-
penomMuTb 3TOT TpeHA. [o-npexHemy npobsieMHbIM OcTaeTcs [06POBOSbHOE
MeOMLIMHCKOE CTpaxoBaHMe — HECMOTPS Ha NPOAEMOHCTPUPOBAHHbIV POCT Mria-
TEXeW Nno 3TOMY CEKTOpPY, TEKYLLME LeHbl He Oal0T BO3MOXHOCTU roOBOPUTL 06
3TOM CEerMeHTe Kak O NMpUObISTIbHOM.

Ha ¢oHe nocteneHHo BoccTaHaenuearwoLlerocs pbiHka CK «HOBA» B
2010 r. npogomkana padoTtaTtb, NPUAEPXKMBAACE cTpaTerum npmbbIIbHOCTH
6u3Heca. OTOT AUHAMWUYHBIA rOf, CTan ANns KOMMaHWW elle OOHMM 3TanoMm
B peanusaumm Halumx cTpaTerMyecknx 3apad: opraHmsauns adeKTnBHom
CUCTEMbI KOMMYHMKaUWIM CO CTpaxoBaTensaMu, nposegeHne MeponpusaTmim no
NPUBMEYEHNIO U O6CITY>XMBAHUIO KITMEHTOB-(PU3NYECKMX NUL, pacLunpeHne

sector as yet does not enable to the market to reverse
this trend. Voluntary health insurance still remains problem — despite the
shown growth of payments in this sector, the current prices do not enable
to consider this segment as profitable.

Against the background of gradually recovering market, IC «NOVA» in
2010 continued to work following the strategy of business profitability. This
dynamic year became for the company one more stage in fulfillment of our
strategic tasks: organization of effective system of communications with
insurants, carrying out of measures for acquisition and service of clients-
physical bodies, regional network extension, promotion of brand «NOVA»,
maintaining at high level of quality reinsurance protection, improvement of
work of assistance service and claim handling service, etc.




HabniopnatenbHbin COBET

pervoHanbHoM cetn, npoasmxeHne 6penga «HOBA», nogaepXxaHue Ha Bbl-
COKOM YPOBHE Ka4eCTBEHHOM MNepecTpaxoBO4HOM 3aLLnThbl, YCOBEPLLUEHCTBO-
BaHWe paboTbl CNyX6 accucTaHca U yperynmpoBaHus yobITKOB, Ap.

Mbl y6egunuch B TOM, YTO caenanu npasusibHbIA BbIGOP, YyCUNNB paboTy C
dmanyecknmmn nuuamm, n 6ygem NnpoosHKaTe ABUraTbCA B 3TOM HarnpasneHuu,
Tak Kak TeHOEHUMA pocTa PO3HUYHOIO CTpaxoBaHusa npogomkntea n e 2011 r.

BesycnoBHO, Mbl MOXEM FOPAUTLCS TEM, YTO ycrnelwHan gesatenbHocTb CK
«HOBA» 13 roga B rog, NoATBeEpXXaaeTcs crneumanm3vpoBaHHbIMU UccrnenoBa-
HUAMW N PEUTUHIaMW. Tak, y>XXe Ha NPOTSKEHUMN HECKONBbKUX NET PENTUHIOBOE
areHTcTBO «3kenepT-PenTtnHr» npucesameaeT CK «<HOBA» kaTeropuio A ¢ Hau-
BbICLLUMM YpPOBHEM (hUHAHCOBOM ycTom4mBocT: B 2010 rogy Halla KoMraHus
Bowwna B 10-Ky Ny4LIMxX CTPaxoBbIX KOMNaHu YkpanHbl. OTAeNbHO Xo4y OTMe-
TUTb, 4TO No UToram 2010 . Mbl HAXOOUMCSA cpean 25 BeyLLMX CTPaxXoBbIX KOM-
naHuin YkpauHbl No BbinnaTtam (pentuHr Insurance TOP), 4To goKasbiBaeT Bbl-
NoSTHEHNE KOMMaHWen CBoMX 06a3aTenscTs nepeq knneHtamu. bpeng «HOBA»
Bowen B TOIM-50 o6Luero penTuHra ykpamHCKnx Toproebix Mapok «Bce upeta
6peHaoB» N 3aHsAM 2 MECTO B PENTUHIe Mo oTpaciin «PUHAHCOBLIE YCIYrn».

MbI HE CTPEMUNNCL COXPAHUTL TEHOEHLMIO pOCTa CTPaxoBbIX MPEMUIA No-
60r ueHon. Mpn atom CK «<HOBA» npunoxwuna Bce ycunums, 4Tobbl B yCIo-
BUSAX NPOLOIMKAIOLLIENCA SKOHOMUYECKOM HECTAOUITbHOCTM yaepXaTb KIINeH-
TOB — 1 B UTOre NPOAEMOHCTPMUPOBana pocT Ha NPUOPUTETHbLIX HanpasBneHUaX
passuTus. TaTtenbHO OTCreXuneasi TEHAEHUUN PbiHKa 1 CBOEBPEMEHHO pea-
rmpys Ha ero nameHenusi, CK «HOBA» npepgnarana aktyanbHble NPOAYKTbI,
OOMOSHUTESIbHbIE OMNUMKM K NMporpaMmMamM CTpaxoBaHUsA M GOHYCbl OT HaLIMX
naptHepoB — mepyypexaeHni, CTO n gp.

Takum o6pasom, B 2010 . B o4epenHoOM pas gokasana cBo 3deKkTmB-
HOCTb CepBUCHasA Mofesb, MOCTPOEHHAs C y4eTOM NOTPeOGHOCTEN OCHOBHbIX
KNMeHTCKnx rpynn. MHe npusatHo otmeTutb, 4To B CK «HOBA» BepHynuch
KOprnopaTuBHble KIMeHTbl, koTopble B 2009 r. 0TKasblBanmcb OT CTPaxoBbIX
yCnyr n3-3a cokpalieHus 6rogxeTa Unm yxogunu K ApyrumMm CTpaxosLLMKam B
nouckax 6onee HU3KNX LeH. 3Ha4YUT, HaLIW YCUNNS He HanpacHb!, U Mbl ABU-
raemMcsi B NpaBuSIbHOM HarnpasfieHuUn.

B npoLueguiem rogy sHaunTenbHoe BHUMaHue yaensnocb B3anmMogencTBumio
CO CTpaxoBbiMK nocpegHnkamun. bpokepckuin kanan npogax ons CK «HOBA»
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We were convinced that have made a wise choice, having intensified the
work with physical bodies, and we will continue to move in this direction as
the trend of growth of retail insurance will also proceed in 2011.

Certainly, we can be proud of that successful activity of IC «<NOVA»> is
confirmed from year to year by special researches and ratings. So, for al-
ready many years the rating agency «Expert-rating» assigns to IC «<NOVA»
a category A with the highest level of financial stability: in 2010 our com-
pany entered «TOP-10» of best insurance companies in Ukraine. | wish
particularly to note, that following the results of 2010 we are among 25
leading insurance companies of Ukraine for indemnities (rating of «Insur-
ance TOP») that confirms performance by the company of the obligations
to clients. Brand «NOVA» entered «TOP-50» of general rating of the Ukrai-
nian trademarks «All colors of brands», and occupied the 2-nd position of
«Financial services» rating.

We did not strive to retain the trend of insurance premiums growth at all
costs. At that IC «<NOVA» applied best efforts for retaining of clients un-
der conditions of continuing economical instability — and as a result it has
shown growth on priority directions of development. Carefully monitoring
the market trends and in due time responding to its changes, IC «NOVA»
proposed actual products, additional options to insurance programs and
bonuses from our partners — medical entities, service stations and others.

Thus, in 2010 the service model developed with a glance to needs of
basic client groups has yet again proved the efficiency. | am happy to
note that corporative clients who in 2009 refused our insurance services
because of budget reduction or moved over to other insurers in search of
lower prices have returned to IC «NOVA». It means that our efforts have
not been wasted, and we are headed in the right direction.

In the past year the considerable attention was given to intercommu-
nion with insurance brokers. The broker channel of sales has strategic
importance for IC «NOVA». We have developed with partners the scheme
of activity directed to long-term mutually beneficial cooperation based on
stability, transparency and absolute trust.

Among factors which have provided successful operating results of IC
«NOVA» in 2010, | would like to mark also a qualified diversification of an
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NMeeT cTparternyeckoe 3Ha4eHve. Mbl BbipaboTanu ¢ napTHepamMu cxemy aes-
TENbHOCTW, HaMNpaB/ieHHYI0 Ha B3aMMOBbIrOHOE AOSITOCPOYHOE COTPYAHUYe-
CTBO, 6a3unpytoLLieecs Ha CTabUbHOCTU, OTKPLITOCTM 1 aBCOMOTHOM LOBEPUN.
Cpeoun hakTopoB, 06€CNeUMBLLNX NONOXUTESNbHBbIE PE3YNbTaThl AEATENBHO-
ctn CK «<HOBA>» B 2010 ., xO4y Takxe BblAeN1Tb NPOdECCUOHANbHYO ONBEp-
cubmKaumio cTpaxoBoro nopTdiensi, rPamMoTHbIM aHOEPPANTUHI, KaHECTBEHHOE
yperynmposaHue yobITKOB, OPUEHTUPOBAHHOCTb MNepcoHana Ha pesynsraTuBe-
HOCTb. 3anfiaHMPOBaHHbIN (PUHAHCOBbLIN Pe3ynbTaT MO aBTOCTPAXOBaHUIO Mbl
NOSY4NISIN, YCUITEHHO KOHTPOIMPYS N KOPPEKTUPYSA LieHbI B 3aBUCUMOCTU OT Of-
unin nporpamm ctpaxoBaHus. Oco6oe BHMMaHue 6bIS10 yoerneHo cucteme «60-
Hyc-Manyc» npu nepesaknio4eHn JoroBopoB 1 padote ¢ naptHepamn-CTO
Mo LIeHOBOW MONUTMKE COTPYAHMYECTBA N KaYeCTBY 0OCITy)XUBaHUSA KIIMEHTOB.
B 6yayLuee s cMOTpIo ¢ oNnTUMM3MOM. [1a, cerogHs CTpaxoBomn pbIHOK YKpa-
WHbI UCNbITbIBAET NPO6SIEMbI, CBA3AHHbIE C NOCNEACTBUAMUN IKOHOMUYECKO-
ro Kpuamnca n HeCOBEPLLEHCTBOM 3akoHofaTenbHoM 6a3bl. BoccTaHoBNEHME
npouncxoauT MeasIeHHO U HepaBHOMEPHO. Ho yxxe HameTunucb obHazexuea-
oLne TeHOEHUMN: CHU3UIICA YPOBEHb AEMIMMHIa, Npon3oLusia KoppekTUpoB-
Ka CUCTEeMbI LIeHOO6pa30oBaHUs: PbIHOYHbIE LiEeHbl HA CTpaxoBble NPOOYKTbI
cTanu COOTBETCTBOBATb HAMOMHEHUIO NPOrpaMm CTPaxoBaHUS.
CTtpaxoBaHue HenocpeacTBEHHO 3aBUCUT OT COCTOAHUSA SKOHOMUKK. Bo3-
O6HOBIIEHVE KPeOUTOBAHUSA, NOBbILLEHWE NNaTeXeCcrnocobHOCTM HaceneHus,
passuTue npegnpuvHUMartenscTBa — 3TO Te (PaKTopbl, KOTOPblIE MOryT Mo-
BSINSITb HA POCT YKPAMHCKOro CTPaxoBOro pbiHKA.
B 2011 rogy Ham npeacTounTt padoTaTb B YCNOBUSAX M3MEHSIOLLErOCH pPbIHKAa
N XECTKOM KOHKypeHumn. 2009-2010 rr. nokasanu, 4YTO KNWeHT ctan 6osnee
CKpynynes3Ho NoaxoauTb K NPUoBpeTeHmo CTpaxoBoro nonuca. Ho, no moemy
MHEHWMIO, 3TO TONTIbKO CTUMYNUPYET pa3BuBaThCA B MnaHe npodyeccuoHanms-
mMa. CK «<HOBA» npunoXxuT MakcmarsnbHble YCUnus, YToObl HAXO4UTb HECTaH-
OapTHbIE MHTEpPECHbIE peLLeHUs, KOTOPble MOBLICAT 3(pPEKTUBHOCTb AeATE b-
HOCTW N NO3BONAT 06ECNeynTb Ka4eCTBEHHYIO 3alUnTy MHTEPECOB KIMeHTa.
MbI npogomkum ameepcudnumpoBaTb KaHanbl NPOLaX, KIIMEHTCKNE cerMeH-
Tbl, COBEPLUEHCTBOBATb 6anaHc noptdens, paclumpsiTb permoHasnibHyIo CETb.
MwupoBoI OnbIT CBUAETENBCTBYET, YTO cdiepa CTpaxoBaHUs UrpaeT posib
OOHOro 13 Hamboree BaXHbIX CTUMYNUPYIOLNX MEXaHN3MOB Pas3BUTUSA IKO-
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insurance portfolio, competent underwriting, quality claim handling and re-
sult-orientedness of the personnel. We have obtained the planned financial
result for motor insurance due to enhancing monitoring and adjustment of
prices depending on options of insurance programs. The particular atten-
tion was given to system «bonus-malus» when renegotiating of contracts
and work with partners-service stations on price policy of cooperation and
quality of client servicing.

| look to the future optimistically. Certainly, currently the insurance mar-
ket of Ukraine has problems connected with consequences of the reces-
sion and imperfection of legal framework. The market recovers slowly and
irregularly. But promising trends are already outlined: dumping level has
decreased, pricing was adjusted — market prices for insurance products
began to correspond to content of insurance programs.

The insurance directly depends on state of the economy. Resumption of
lending, increase of the population solvency and development of business
activity are those factors which can affect growth of the Ukrainian insur-
ance market.

In 2011 we have to work under restrictions of changing market and se-
vere competition. It was seen in 2009-2010 that client’s approach to policy
acquisition became more thorough. However, in my opinion, it does stimu-
late the development of professionalism. IC «NOVA» will make maximum
efforts to find non-standard interesting solutions which would improve ef-
fectiveness of the activity and allow providing of quality protection of client
interests. We will continue to diversify channels of sales and client seg-
ments, improve balance of a portfolio and extend regional network.

World experience shows that the insurance sphere plays a role of one
of the most important promotional mechanisms of economic development
and attracting of long-term investments. Social and economic reforms are
impossible without an active position of insurers. There is no doubt what-
ever that insurance became the important segment of economic relations
in Ukraine. For 10 years the insurance market in Ukraine has grown by
8.4 times and has huge potential. Ample opportunities for development
of civilized and transparent market of insurance services in Ukraine are
opened before IC «NOVA» and other reputable insurance companies. All
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HOMUVKM U MPUBEYEHUs JONTOCPOYHbIX MHBECTUMLMA. CoumanbHble U 3KOHO-
MUYeckne pedpopmbl HEBO3MOXHbLI 6€3 aKTUBHOW MO3ULMN CTPaXOBLLMKOB.
HeT HMKaKMX COMHEHWI, B TOM, YTO CTpaxoBaHWe CTasno BaXXHbIM CErMEHTOM
SKOHOMMYECKUX OTHOLLIEHWI B YKpauHe. 3a 10 neT cTpaxoBom pbIHOK YKpauHbl
BbIpOC B 8,4 pa3a, 1 y Hero orpoMHbin noteHuman. MNepeg CK «<HOBA» n gpy-
rMMMW aBTOPUTETHLIMU CTPaXOBbIMW KOMMaHUAMW OTKPbITbI LUIMPOKME BO3MOX-
HOCTW A1 Pa3BUTUA LIMBUITM30BAHHOIO NPO3PayHOro pbiHKa CTPaxoBbIX YCyr
B YKkpanHe. [1na 3Toro Heo6xoanmMo KOHCONMMaMPOBaTh YCUMNUA BCEM €ro y4acT-
HukaMm. CK «HOBA» rotoBa K 3TOMY, 1 Mbl yBEPEHbI, 4TO BMECTE CMOXEM MNO-
HATb CTpaxosaHve B YKpavHe 00 YPOBHS UMBUIM30BAHHbIX CTaHOAPTOB.

VickpeHHe 6narofapto KNMeHToB 3a [oBepue, NapTHEPOB — 3a N1I0J0TBOp-
HOe coTpyaHu4ecTBO, MNMpaeneHue n Bclo komaHgy CK «HOBA» — 3a adpdpek-
TUBHYIO paboTy 1 NpefaHHOCTb Hallemy obLiemy aeny!

C yBaxeHuem,
Onbra 3auuesa,
lNpegcenarens HabnoparensHoro Coseta
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its participants should consolidate the efforts for this purpose. IC «NOVA»
is ready for it, and we are sure that together we can raise the insurance in
Ukraine to the level of civilized standards.

| thank sincerely clients for confidence, partners — for fruitful coopera-
tion, Board and all team of IC «<NOVA» — for effective work and fidelity to
our common cause!

Yours faithfully,
Olga Zaitseva,
Chairman of Supervisory Board




[MpaBneHve

YBaxaemble KnueHtbl 1 lNapTHepsbl, goporve apysbs!

Nctopusa CK «<HOBA» HaunHaeTcs B 2000 rogy. Ceoe
JecaTuneTne KoMnaHus oTMeTuna OCTUXEHNEM rnocTas-
NIEHHbIX Lenen no 3aKpersyieHUI0 B CermMeHTe BefyLumx
YHMBEpPCarbHbIX PbIHOYHbIX CTPAXOBLLNKOB YKpauHsbI.

2010-1 cTan rogom akTMBHOW paboTbl B YCIOBUSAX Bbl-
COKOKOHKYPEHTHOro pbiHKa. Mbl Npofdormkunu passveaTh
NPUOPUTETHbIE BUAbI HALLIEN OesATEeNIbHOCTN — aBTOCTPaxo-
BaHve, MeJULUHCKOe CTpaxoBaHue, CTpaxoBaHWe nMmylLie-
ctea. B 2010 rogy komnaHus nognucana 6onee 100 000
[orosopos. Mpn 3TOM Mbl He NpekpaTUn peanua3auunio HA
O[HOr0O N3 CTpaTern4eckn BaXxKHbIX MPOEKTOB, KOTOPbLIE No-
3BOSIUIIM HAM KOHKYPUPOBaTh MO YPOBHIO CepBuca N Kade-
CTBY ynpaBlieHus pecypcamu.

CK «HOBA» ypanocb coxpaHuTb Mo3vuun n rnokasaTb
NONTOXUTENBHYIO TEHOEHUMIO Ha CTpaTernvyeckyu BadKHbIX
HarnpaeneHuax 6usHeca. Mo cTpaxoBaHWIO aBTOKAaCKO B
penTtuHre Insurance Top komnanus Bowna B TOlM-25 —
NMOepoB cpean YKpamHCKMX CTpaxosBLuymkoB. 1o no6po-
BOJSTbHOMY MeOULNHCKOMY CTpaxoBaHuio — B 20-Ky Ny4LInX
CTpaxoBbIXx KoMMaHui YkpauHel. o ntoram 2010 roga CK
«HOBA» ctana naypeatom |l BceykpanHCKoro KoHkypca

lMpencenarens lNpasnexHus
Onbra LnHkapeHko

Chairman of the Board
Olga Shinkarenko
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Dear Clients and Partners, dear friends!

The history of IC «NOVA» begins in 2000. The com-
pany has celebrated the tenth anniversary by achieve-
ment the goal to entrench itself in a segment of leading
universal market insurers of Ukraine.

The 2010 became a year of active work in conditions
of highly competitive market. We continued to develop
priority categories of our activity — motor insurance,
health care insurance, property insurance. In 2010 the
company has signed more than 100,000 contracts. At
that we have not stopped realization of any of strategi-
cally important projects which have allowed us to com-
pete for level of service and quality of resource manage-
ment.

IC «NOVA» managed to retain its positions and
show positive trend on strategically important direc-
tions of business. According to results of rating «Insur-
ance TOP», the company entered «TOP-25» of leading
Ukrainian insurers considering motor insurance (Auto-
CASCO), and «TOP-20» — considering voluntary health
insurance. Following the results of 2010, IC «NOVA»
has won the Il All-Ukrainian competition «The Leader

«Jlngep cTpaxoBoro pbiHka — 2010» B HOMUHauun «Jlvgep
CTPaxoBOro pbiHKa no paboTe ¢ KopnopaTUBHLIMU KNMeHTamu B 061acTu, oT-
NIMYHOM OT CTPaxoBaHUSA XNU3HU (MMYLLIECTBEHHOE CTPaxOBaHWe)».

Crtpaterus passutns CK «HOBA» npegycmatpuBaeT paclLumpeHue cetu
LEHTPOB npoax B pernoHax YkpauHbl. Mbl BHECIN M3MEHEHUSA B OpraHu3a-
LUNOHHYIO CTPYKTYPY KOMNaHWu, Bblgenue paboTy C rpaxpgaHaMu B OTAerb-
HOe HarnpasrieHue — C Liefblo COBEPLUEHCTBOBAHNA cepeuca ansg nHouesuay-
anbHbIX KNeHToB. B peaynesTarte, no utoram 2010 r. pocT o6bemMa CTpaxoBbiX
npemMunn, cCobpaHHbIX perMoHasnbHbIMU LeHTpaMn npogax, coctasun 157% B
cpaBHeHun ¢ 2009 r. B 2011 rogy Mbl Npoformxum paboTy Hag ynpasrneHnemM
kaHanoMm. B 3apjavax koMrnaHuu rosbIIEHME YPOBHA npodax, npodeccuno-

of the insurance market — 2010» in nomination «The
Leader of the insurance market to work with corporate clients in a non-life
insurance (property insurance)».

The strategy of development of IC «<NOVA» provides extension of sales
center network in regions of Ukraine. We have made changes in organi-
zational structure of the company, having separated out work with citizens
in a certain direction — for the purpose of improvement of service for in-
dividual clients. As a result, in followup of 2010, the growth of amount of
premiums collected by the regional centres of sales has made 157 % in
comparison with 2009. In 2011 we will continue the work on management
of this channel. Tasks of the company include sales level increase, train-




[MpaBneHve

HaslbHas NoOAroToBKa COGCTBEHHOrO rnepcoHara U areHToB KOMMaHuu, ynpo-
LLeHne 1 aBTomMaTn3aLmsa NpoueccoB y4eTa Aansa Toro, 4Tobbl HaWwm npoaas-
Lbl MO 60sbLLE COCPEOOTOHUTHLCSH HA KITMEHTAX U UX MOTPEOHOCTAX.

LLlarHyna Brnepen KOMNaHWsa U B TYPUCTUHECKOM CTpaxoBaHUU: B CpaBHe-
HuuM ¢ 2009 r. 06LeMbI NpemMUit Beipocnu Ha 35,5%.

[MepeyeHb cTpaxoBbIX NPOAYKTOB nononHunca 10 HoBbIMK, B TOM YKUCTIE MO
aBTOCTPaxoBaHWIO, CTPaxoBaHUIO OTBETCTBEHHOCTU Nepen TpeTbnMu nuua-
MU, IMYHOMY CTpaxoBaHuio. KnneHtam npensioxXeHbl 6100KeTHbIE Nporpam-
Mbl CTPaxoBaHUs aBTOKACKO: «Hac nuk», «ToTanbHbIN ywepb u XuweHne»,
«BbixogHo peHb», «KACKO 3A TMOJIUEHbI (50x50)»; pononHuUTenbHbIe
nporpammbl K nonucy OCITIO; uHonBmayanbHble OUMHAHCOBbLIE peLleHus
ONsi KNMEHTOB N0 MeULUHCKOMY CTPaxoBaHUIo.

3agayn onepaTtMBHOINO MPOBEAEHWUS CTPaxOBbIX BbINAAT U KAYECTBEHHOIO
BbIMNOSIHEHUSA MPUHATBLIX LOMOBOPHbIX 06A3aTENbCTB — OCHOBHbIE OJ19 KOMMa-
Hun. B 2010 rogy B CK «<HOBA» ycnewlHO BBegeHa ycnyra oH-naviH goctyna
NS KPYMHbIX KOPNOPaTUBHBIX KIIMEHTOB U MOCPEAHMKOB-NAPTHEPOB KOMMaHWUM
K peecTpaM y6bITKOB, HAXOOALLMXCHA B COCTOAHUM yperynmposaHus. Hactporika
KaHasnoB Oy1a o6paTHOM CBA3W OT KITMEHTOB KOMMaHWW, opraHn3aumsa perynsp-
HOIr0 KOHTPOJS Ka4ecTBa NoslyYeHHbIX YCINyr Yepes3 aHKeTMpOBaHWe 1 TenedoH-
Hble OrMpOCbl 3aCTpaxoBaHHbIX 06eCnNeYnBaloT KOHCTPYKTUBHbIE U3MEHEHWS B
HaLUMX CTPaxoBbIX NPOAYKTax, MeEXaHU3Max UxX MPoABUXKEHUS U 0O6CY>XUBAHWS.

#1 6naropapHa kaxxgomy 13 Bac 3a cotpygHmMyecTso 1 nogaepxky. Ctpaxosast
koMnaHus «HOBA» NpogomkunT 1 B JasibHeNLLIeM paboTaTh Tak, 4Tobbl 6peHa CK
«HOBA» 3aHMman gocTtonHoe MeCTo B rofioBax cBomx KnmeHTos u MNapTHepos.

C yBaxeHuem,
Onbra LuHkapeHKo,
lNpegcenarens lNpaBreHus
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ing of own personnel and agents of the company, simplification and auto-
mation of accounting processes to allow our sellers be more concentrated
on clients and their needs.

The company has stepped forward in touristic insurance too: in com-
parison with 2009 the amounts of premiums have grown by 35.5 %.

The list of insurance products was added with 10 new ones including
motor insurance, third party insurance, personal insurance. We have pro-
posed to clients the budgetary programs of insurance AutoCASCO: «Rush
hour», «Total damage and larceny», «Day off», «<CASCO AT HALF-PRICE
(50x50)»; additional programs to policy OSGPO; individual financial solu-
tions for clients of health care insurance.

Tasks of quick carrying out of insurance indemnities and quality fulfill-
ment of accepted contract obligations are main for the company. In 2010
IC «NOVA» successfully implemented the service of on-line access for
large corporate clients and brokers-partners of the company to registers
of losses which are at the stage of adjustment. Setting of channels for
a feedback with clients of the company, arrangement of regular quality
control of rendered services by means of questionnaire and telephone in-
quiries of insurants provide functional changes in our insurance products,
mechanisms of their promoting and service.

| am grateful to each of you for cooperation and support. Insurance
Company «NOVA» will continue to work in the following so that brand
«NOVA» will take appropriate place in minds of Clients and Partners.

Yours respectfully,
Olga Shinkarenko
Chairman of the Board
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Mwuccua komnaHum

Mbl BUOMM CBOKO MUCCMUIO B peann3aumn XenaHum niogen nonyynuTb 3a-

LLMTY N YBEPEHHOCTb.

Mbl npenocrtaBndaem I'IpO(*)eCCI/IOHaJ'IbeIe CTpaxoBble yCcnyru, penas sknaj

B pasBUTUE KYNbTYPbl CTpaxoBaHUst YKpauHbl.

LleHHOCTN KOMNaHUn

B ueHTpe BHUMaHWA KaXgoro COTPYAHUKA — UHTEePECh! KITUEHTOB.
BeaynpeyHoe BbiNOMHEHME 06A3aTeNnbCTB (Nepen co60K, Konneramu,
KNWeHTaMu 1 napTHepamm).

Mbl OpreHTUPOBaHbI Ha aKTUBHbIN, HO YNpassisieMbl N MPUObINbHBIN POCT.
MbI — KOMaHaa, OPUEHTUPOBAHHAA Ha €OUHYIO Lenb.

PesynsTatmBHOCTb — KpUTEPUI YCMELLIHOW PaboThl.

PelleHns npuHMMaroTCs AMHaMUYHO, @ BOMMOLLAKTCA TEXHOMOMMYHO U
CBOEBPEMEHHO.

Y Hac ueHsT npodyeccnoHanmam COTPYOHUKOB, TEXHONIOMMYHOCTb, UHULK-
aTUBHOCTb M N’MBKOCTbL B paboTe.

MbI npugepXxunBaemMcst KynbTypbl NO3UTUBHbBIX U Pe3ynbTaTUBHbIX Oeno-
BbIX KOMMYHUKALMA Ha BCEX YPOBHAX B3aMMOLAENCTBUS B KOMMaHUM.

Mbi nogaep>xvsaem 6anaHc MHTEPECOB KITMEHTOB C MHTepecaMu KOMMaHuu.

YyacTtue B NnpodreccmoHarnbHbIX opraHm3aumsax n 06beauHEHNAX

MoTopHOoe (TpaHCcnopTHOE) CTpaxoBoe 610p0 YKpanHbI.

Onbra 3anuesa, Npepcepatens HabnogatensHoro Coseta CK «HOBA»,
¢ 2010 r. Bo3rnaenseT PernaMeHTHbIn KOMUTET MOTOPHO-TPaHCMOPTHOrO
CTpaxoBoro 61opo YkpauHsbl.

AmepukaHckas Toprosas NanaTa

flOepHbIn cTpaxoson nyn YKpauHsl.

Onbra 3anuesa, Npepcepatens HabniogatensHoro Coseta CK «HOBA»,
c 2008 r. BosrnaensaeTt PernaMeHTHbIN KOMUTET $lAepHOro CTpaxoBoro
nyna YkpauHbl.

Accounauus «YKpanHckoe o6beIMHEHNE NU3NHIroaaTenen»
[HenponeTpoBcKas TOProBo-NpoMbILLIEHHan nanaTa
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Mission of company

We see our mission in implementing the desires of people to receive
protection and confidence.
We provide professional insurance services, making a contribution to the

development of a culture of insurance in Ukraine.

Values of company

e The focus of each employee attention — the interests of clients.

e Flawless execution of obligations (towards themselves, colleagues,
customers and partners).

* We focus at active, but controlled and profitable growth.

* We are the team focused on the common goal.

» Effectiveness as the criterion of successful work.

e Thought-out decisions, dynamic realization.

* We value our staff’'s professionalism, efficiency, zeal and flexibility in
operations.

* We maintain a culture of positive and effective business communication at
all levels of interaction in the company.

* We maintain a balance of clients’ interests with the interests of the company.

IC «NOVA» is a member of

* Motor (transport) insurance bureau of Ukraine
Olga Zaitseva, The Chairman of Supervisory Board of OJSC “NOVA Ins.
Co.”, has chaired the Regulation Committee of motor (transport) insurance
bureau of Ukraine since 2010.

* American Chamber of Commerce

* Nuclear insurance pool of Ukraine
Olga Zaitseva, The Chairman of Supervisory Board of OJSC “NOVA
Ins.Co.”, has chaired the Regulation Committee of Ukrainian Nuclear
Insurance Pool since 2008.

* Ukrainian Association of Lessors

* Dnepropetrovsk Chamber of Commerce
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NcTopusa komnaHum

2000-2003 r. O6pazosaHo 3A0 «ToNNMBHO-3HEPreTUHECKas CTPaxoBas KoM-
naHusa». MpruoputeTHoe HanpasfieHe OEeATeNbHOCTU — CTpaxoBaHue npeanpu-
ATUN HEPTAHOM 1 ra30BOK OTpacin. KOMMeKCHbIE MporpamMmMbl CTPaxoBaHUS OX-
BaTbIBAIOT KaK CTpaxoBaHWe crieumaribHbIX PUCKOB (CBS3aHHbIX C 0ObIYe HeddTU
M raza, ux nepepaboTKon, TPaHCNOPTUPOBKOM U COEPEXEHMEM), TaK U CTpaxoBa-
HVe rpaXXdaHCKON OTBETCTBEHHOCTU, & TakXe JIM4HOE CTpaxoBaHWe rnepcoHana.

2004 r. NMponcxognt cMeHa akKUMOHEPOB U MEHEOXMEHTA KOMMaHUKU. YT-
BepxpaeTca ctpaTterusa passutns o 2009 roga: NocTpoeHne yHuBepcanbHOM
PbIHOYHOW CTPaxoBOM KOMMaHWW, pabdoTaroLlen ¢ PO3HUYHBIMAU U Koprnopa-
TUBHbIMU KNneHtamu. [NpruopuTeTHble BUObI CTpaxoBaHUs — aBTOCTpaxoBa-
HWe, MMYLLEeCTBEHHOE N JO6POBOSIbHOE MEONLMHCKOE CTpaxoBaHue.

17 masa 2005 r. 3A0O «TonnMBHO-aHEpreTnyeckasa CTpaxoBas KOMMNaHus»
peopraHndosaHo B OAO «Ctpaxosas komnaHus «HOBA». 3aBepLueHbl Npo-
Leccbl pecTpyKTypm3aunmn, CMeHbl (POPMbl COGCTBEHHOCTU, HA3BaHUS.

2006-2007 r. YBenuyeH ycTaBHbI KanuTarn.

KomnaHus — naypeat HaumoHanbHOW nporpammbl «YKpanHCKum ®uHaHco-
BbI Onumn».

CK «HOBA» Bowna B pentuHr «TOIM-100» Jly4wme komnaHmm ouHaHCo-
BOro cektopa» («M3patenbcTBoO «OKOHOMUKA»).

3aHnmaeT BegyLLme No3nuun B CneLmann3npoBaHHOM pernTuHre Insurance
TOP.

MonyyaeT HaMBbLICLUMIA U3 BO3MOXHbIX OJ19 YKPAUHCKUX KOMMaHUN pewn-
TUHr HagexHocTn Aaa (UM «9kcnepT»).

2008 r. CK «<HOBA» — cTpaxoBasi KOMMaHusi C BbICOKUM YPOBHEM (pUHaH-
COBOW YCTOM4YMBOCTM (B rpynne A no aaHHbiM PA «OkcnepT-PenTuHr»).

KomnaHus akkpeamMToBaHa BO BCEX MOCONbCTBax cTpaH EBponerickoro Cotosa.

CrtaHoBuKTCA accounMmpoBaHHbIM YeHoM Accoupaumn «YKpamHcKoe 06b-
eOVUHEeHne N3nHrogaTenemn».

Mo6expaeT B HOMMHauun «CepBUC Npu NPOBEAEHUN CTPaxOBbIX Bbinnat
(onepaTMBHOCTb, YETKOCTb N KOPPEKTHOCTL)» B pamMKkax Il BceykpanHckoro
KOHKypca «baHK n cTpaxoBas KoMnaHus — HaJeXXHoe NapTHepCcTBO», opra-
HWU30BAHHOI0 XypHanom «baHknpb».

Bxogut B «TOIMM-10» ny4wmx cTpaxoBbiX KOMNaHWi YKpauHbl N0 YPOBHIO
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History of company

2000-2003 It was founded CJSC “Fuel and Energy Insurance Company”.
Priority direction of activity — oil and gas enterprises insurance. Comprehensive
insurance programs cover both insurance of special risks (connected with
extraction, processing, transportation and storage of oil and gas) and third
party liability, and also private insurance of personnel.

2004 New shareholders and new management team came. The
development strategy up to 2009 was approved: to form a versatile member of
the insurance market working both with private and corporate clients. Priority
types of insurance — motor insurance, property insurance and voluntary
medical insurance.

2005 On May, 17, CSJC “Fuel and Energy Insurance Company” became
OJSC “Insurance company “NOVA”. Processes of restructuring, change the
form of ownership and name have been completed.

2006-2007 The company increased its authorised capital.

The company became a prize-winner of “Ukrainian Financial Olympus”.

IC “NOVA” enters the rating “The Top 100 of Financial Business” of Publishing
House “Economica”.

The company has achieved a dominant position in the specialized rating
“Insurance TOP”.

IC “NOVA” got highest for Ukrainian companies liability rating Aaa from
“Expert” Publishing Group.

2008 IC “NOVA” — insurance company with high level of business solvency
(in grope A according to the data of RA “Expert-rating”).

The company was accredited in all embassies of European Union.

IC “NOVA” became associated member of Ukrainian Union of Lessors.

The company became the winner in nomination “Service in carrying out
of insurance payments (operability, efficiency, reasonableness)” within a
framework of The Second Ukrainian Contest “Bank and insurance company
are reliable partnership” organized by Journal “Banker”.

IC “NOVA” entered “TOP-10” of the best insurance companies of Ukraine
in grade of insurance payments and in voluntary medical insurance — rating
“Insurance TOP”.

The company became one of “TOP-25” of the best insurance companies




O komMnaHuu

cTpaxosbix Bbinnat v no AMC (0o6poBofibHOE MeQULIMHCKOE CTpaxoBaHue) —
pentuHr Insurance TOP.

Bxogut B TOIlM-25 ny4wumx cTpaxoBbiX KOMNaHW YKpauHbl No BbinnaTam
(BceykpaunHckas perTuHrosas nporpamma «Bapams 500»).

2009 r. CK «HOBA» npu3HaHa CTpaxoBon KOMMNaHWeN C BbICOKUM YPOBHEM
(h1HAHCOBOM YCTONYMBOCTY (B rpynne A no gaHHbIM PA «OkcnepT-PenTuHr»).

MonyyaeT gunnom «ygepHoro CTpaxoBoro nyna» 3a akTMBHOE y4YacTue B
pasBUTUN SOEPHOro CTpaxoBaHus B YkpauHe.

Mob6expaeT B HE3ABUCMMOM MUCCeaoBaHnn «Bbi6op 6100KETHOro KOpMo-
patnsHoro nonuca AMC».

Ha3BaHa BefyLlien CTpaxoBOW KOMMaHuMen B 061acTu TYPUCTUYECKOrO
cTpaxoBaHus (KypHan «YKpanHCKuU TYpu3m»).

BbIXoguT Ha 2 NO3MLMIO0 B PENTUHIE OTKPLITOCTU CTPaxoBbiX koMnaHum «O
NpO3pavyHOCTX B OeTansx».

3aHuMaeT 3-e MecTo cpean CTpaxoBbiX KOMMaHu YKpauHbl B UCCnegoBa-
HUWN KayecTBa 06CNyXMBaHUA TeNeOHHbIX CEPBUCOB CTPAXOBbIX KOMMaHWNA.

Bxogut B «TOIM-30» CTpaxoBLMKOB YKpauHbl N0 CTPaxoBbiM BbinsaTam, B
«TOIM-30» Ha pbiHke KACKO, «TOIM-50» no 06beMy cobpaHHbIX npemuia, « TOIM-
12» o O6pPOBOILHOMY MEAULIMHCKOMY CTpaxoBaHuto (perTuHr Insurance TOP).

2010 r. CK «HOBA» — cTpaxoBLWWK C BbICOKUM YPOBHEM (PUHAHCOBOW
yCTONYMBOCTU (B rpynne A no gaHHbiM PA «9kcnepT-PenTuHr»).

CK «HOBA» — no6eautens || BceykpanHCKoro KoHkypca «Jlngep ctpaxo-
BOro pbiHka — 2010» B HOMUHaUuK «Jlngep cTpaxoBoro pbiHKa no paboTte ¢
KOpNopaTMBHbIMU KIMEHTaMK B 061aCTH, OTSIMYHOW OT CTPaxoBaHUA XU3HU
(MMyLLLEeCTBEHHOE CTpaxoBaHWe)».

Bxogut B TOl- 25 cTpaxoBLumkoB YkpauHbl Ha pbiHke KACKO no o6bemy
npemun n B TOMM-20 — Ha pbiHke OMC (penTtuHr Insurance TOP)

Bpeng OAO «Ctpaxosasa komnaHua «HOBA» Bxogut B TOIN-50 o6Liero
penTUHra yKpanHCKnx TOproBbix Mapok «Bce upeTta 6peHaoB» 1 3aHMMaeT 2
MECTO B OTpacrieBOM penTuHre «OUHAHCOBbIE YCIYrn».

Mpencepatens Ha6niogatensHoro coseta CK «HOBA» Onbra 3ainiue-
Ba Bowwna TOIMM-20 penTvHra pykoBoguTenem no pUCKOBOMY CTPaxoBaHUIO
«Jlyqwmne Ton-meHepxepbl YKpanHbl» (M30aTeNbCTBO «OKOHOMMUKA»)

Mpencepatens HaébnopgatensHoro coeeta CK «HOBA» Onbra 3anuesa
Bowwna B «TOIlM-100 yKpanHCKmx 6u3Hec-neam».
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in Ukraine concerning payments according to Ukrainian rating Programm
“Gvardia 500”.

2009 IC “NOVA” has confirmed high level of business solvency (in grope A
according to the data of RA “Expert-rating”).

The company obtained diploma from “Nuclear insurance pool” for active
participation in development of Ukrainian nuclear insurance.

IC “NOVA” became the main winner of independent research “Budget
corporation policy choice for voluntary medical insurance”.

The company was titled as leading insurance company in grade of tourist
insurance (“Ukrainian tourism” magazine).

IC “NOVA” is second in the transparency rating “About transparency in
details”.

The company is third among insurance companies of Ukraine in research of
telephone service quality of insurance companies.

IC “NOVA” entered “TOP-30” of insurers of Ukraine considering insurance
indemnities, entered “TOP-30” at the market CASCO, entered “TOP-50"
considering collected insurance premiums, and entered «TOP-12» in grade of
voluntary medical insurance (rating «Insurance TOP»).

2010 IC “NOVA” — insurer with high level of business solvency (in grope A
according to the data of RA “Expert-rating”).

IC “NOVA” has won the Il All-Ukrainian competition “The Leader of the
insurance market — 2010” in nomination “The Leader of the insurance market
to work with corporate clients in a non-life insurance (property insurance)”.

The company entered “TOP-25” of insurers of Ukraine at the market CASCO
considering amount of premiums, and “TOP-20” at the market of voluntary
medical insurance (rating “Insurance TOP”).

Brand OJSC “Insurance company “NOVA” entered “TOP-50" of general
rating of the Ukrainian trademarks “All colors of brands”. The company
occupies the 2-nd position in branch rating “Financial services”.

Olga Zaytseva, Chairman of the Supervisory Board of IC “NOVA”, entered
“TOP-20 Best Ukrainian top-managers” of rating for leaders of risk hedging
(Publishing House “Economica”).

Olga Zaytseva, Chairman of the Supervisory Board of IC “NOVA”, entered
“TOP-100 Ukrainian business-ladies”.
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[MepcoHan

OCO6€eHHbIM 1 YHUKanbHbIM NIO60N 6M3HEC aenatoT noau. KomneTeHT-
HOCTb M YPOBEHb KBanuMukauum cCoTpygHNKOB — BaXKHENLLNE KOHKYPEHTHbIE
npenmyLLecTBa CTpaxoBon KoMnaHum, noatoMy B CK «<HOBA» 605bLLOE BHU-
MaHue ygenseTca nogbopy BbICOKOKBANMMPULMPOBAHHbBIX KaopoB Ha LOSK-
HOCTW BCcex HanpasneHun. B ocHoBe HR-nonntnku KomnaHum, HanpasneH-
HOW Ha AOCTUXEHWE O6LLUNX CTpaTerm4yecknx Lenen, nexar Takme OCHOBHbIe
NPUHLMMNBI — OPUEHTaUMs Ha pe3yNbTaTUBHOCTb, TLWAaTelbHoe NiaHnpoBaHue
KaZlpOBbIX PECYPCOB, BbICOKME KpUTEpUM Npmn oTO6Ope rnepcoHana, nogaepx-
Ka NpodeccmoHanbHOro pa3BuTUA U KapbePHOro pocTa coTpyaHukos. B CK
«HOBA» 3anHTepecoBaHbl, 4TOObI B €€ KOMaHgy NPUXOAMIN NPodeccMoHa-
Nbl, BAOGMEHHbIE B CTPaxoBOe AeSo N roToBble paboTaTb C BbICOKON camo-
oTOadven.

OpHo 13 rnaBHbIX HanpaeneHun geatensHoctn CK «<HOBA» B chepe Ka-
OPOBOM MONUTUKM — 3TO NOCTPOEHNE CUCTEMHOIO O6YHYEHUS N MOBbILLEHUS
KBanudukauumn nepcoHana. C aTor Uenbio BHEAPEHO MHOMOYPOBHEBOE MH-
anBuayanoHoe oby4eHue: BHYTpeHHee (COOCTBEHHbIMU CUlaMU PYKOBOA-
CTBa W CreuvanucToB KOMMaHuM) U BHELLHee (C npuBlieYeHNEM pecypcoB
npodeccroHasnbHbIX KOHCYSIETAHTOB N TPEHEPOB).

Llenb BHYTpeHHero oby4yeHus — nepefaya onbitTa U 3HaHUN NOCPEACTBOM
HacTaBHM4YeCTBa M 06y4valoLLmMX TPEHNHIoB. B ero 3agayv BXoguT He TOMbKO
opraHu3aums y4e6HbIX KypCOB pa3HbIX YPOBHEN CITIOXXHOCTU, HO N 065A3aTenb-
HbI KOHTPOSIb 3HAHUM N yMeHUW. Ha KoprnopaTMBHOM pecypce KOMMaHuu
pencteyeT pasgen «O6y4veHune», NO3BONAIOLWMIA COTPYAHMKAM CaMOCTOS-
TENbHO U3Y4uUTb OCHOBHblE BUAObl CTPAxOBaHWUA, a TakXe 3MeKTpPoHHasa 6u-
6n1oTeka, cogepxawias y4ebHble Nocobust U Mmatepuarbl BHELLHUX CEMUHA-
POB M KYpCOB, KOTOPbIE NoceLlany COTPYOHUKM KOMMNaHUN.

C uenblo pasBuTUSA yNpaBfeHYECKUX U KOMMYHUKATUBHbIX HaBblkoB CK
«HOBA» npoBoguT KOprnopatuBHOE 06yYeHue, NpuBfekas cepTuuumpo-
BaHHbIX 6U3Hec-TpeHepoB. Tak, B 2010 r. npu yyactm OO0 «TpeHUHr-LeHTp
«[epcoHan-PocT» 6bin NpoBefeH TPEHUHT «DPPEKTUBHBIE KOMMYHMKALMM
npu yperynupoBaHuM CTpPaxoBoOro cry4vas». 1o peaynsratam TpeHuHra, ¢
Yy4eTOM pekoMeHOauunh TpeHepa, HanaxeHa 4eTkasd cxema KOMMYHUKa-
UM Mexay KnMeHTamu 1 COTpyaHUKamun nogpasgeneHus, énarogaps yemy
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Personnel

People make any business special and unique. Competence and skill
level of employees are most important competitive advantages of insurance
company; therefore IC “NOVA” gives a great attention to selection of highly-
qualified personnel for posts of all directions. At the heart of HR-policy of the
company directed on achievement of common strategic goals the following
basic principles are: orientation to effectiveness, careful planning of personnel
resources, high criteria of personnel selection, support of professional
development and career growth of employees. IC “NOVA” is interested in
arrival in its team of professionals enamored of insurance business and ready
to be completely devoted to work.

One of main directions of IC “NOVA” activity in sphere of personnel policy
is a construction of system of training and advanced training of personnel.
For this purpose the multilevel individual training was implemented: internal
training (by own efforts of management and specialists of the company)
and external training (with the assistance of professional advisors and
trainers).

The purpose of internal training is a transfer of experience and knowledge by
means of mentorship and teaching trainings. Its function is not only organization
of training courses of different complexity levels, but also the obligatory control
of knowledge and skills. Corporative resource of the company includes a
section “Training” allowing to employees the individual study of main types of
insurance, and also the electronic library containing manuals and materials
of external workshops and courses which were attended by employees of the
company.

For the purpose of development of managerial and communicative skills
IC “NOVA” carries out corporate trainings involving certificated business-
trainers. So in 2010 the training “Effective communications for insurance
event adjustment” with the participation of LLC “Training-centre “Personnel-
growth” was carried out. Subsequent to the results of the training and
taking into account recommendations of the trainer, the accurate scheme
of communications between clients and employees of the department was
developed, thanks to which problems of feedback concerning claim handling

were eliminated.




O komMnaHuu

yCcTpaHeHbl NpobsieMbl B 06/1aCTU NpefocTaBneHns o6paTHON CBS3W Mo BO-
npocam yperynmpoBaHuns YObITKOB.

B nekabpe 2010 roga ¢ ycnexom npoLuen KoMaHLoo6pasyoLwmnin TPeHNHN
«51, Tbl, OH, OHa! BmecTe Mbl — CK «HOBA», NOCBAILLLEHHbIN TEME KOMMYHU-
Kauum mexgy nogpasgeneHmamm komnaHmm. OH 6bI151 OpraHn3oBaH COBMECT-
HO C TPeHMHroBon KomnaHmen Baltic Training Group, KoTopas Ha pbIHKe Tpe-
HWHIOBbIX YCYr U ynpaBfeHYeCcKoro KoHcantTuHra paéortaeT yxe 6onee 10
net. Llenbto gaHHoOro meponpustus 6oi10 yBENNYUTL 3(PEKTUBHOCTL B3au-
MOAENCTBUA COTPYOHUKOB M nogpasfeneHnin ans OOCTUXEHUs cTpaTermye-
CKW BaXKHbIX 3a[a4, a TakXe MoBbICUTb JIOASNIbHOCTb COTPYOHUKOB K KOMnMa-
HUW.

Bes comHeHus, poctmxeHusa CK «HOBA» — 3To B NepByto o4epeab pesyrib-
TaT NpodeccUoHanbHOM OEATENBHOCTU €€ CUNBHOW U CAIOYEHHOM KOMaHAbI.

HOBA
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In December, 2010 a team-building training “I, You, He, She! Together we
are IC “NOVA” dedicated to a theme of communications between company
divisions was successfully carried out. It was organized jointly with training
company Baltic Training Group working at the market of training services and
management consulting already more than 10 years. The purpose of the given
action was to increase effectiveness of intercommunion between employees
and between divisions for achievement of strategic goals, and also to raise
loyalty of employees to the company.

Beyond all doubt, the achievements of IC “NOVA” are first of all the result of
professional activity of its strong and close-knit team.
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ABTOTPaHCMOPTHOE CTpaxoBaHue

B 2010 rogy ana OAO «Ctpaxosas komnaHus «HOBA» aBTOTpaHCNopTHOe
CTpaxoBaHWe O0CTaBasioCb JTOKOMOTMBHbBIM HarnpasneHnem OesaTensHOCTU. KoM-
naHus, cucTeMaTuyeckn aHannaupys pbiHOK, pearmpoBana Ha ero U3MeHeHus n
CBOEBPEMEHHO Npeanarana noTpebutensM akTyasbHble U BbIrogHble NPOAYKTbI.
PesyniTar ycnewHou gesarensHocTy B 2010 r. B cerMeHTe aBTocTpaxosaHua — 25
MECTO Mo JO6POBOSIbHOMY CTPaxoBaHUIO HA3EMHOMo TpaHcnopTa B aBTOPUTET-
HoM penTuHre Insurance Top (no coctosHMo Ha 31.12. 2010 r. CTpaxoBON PbIHOK
YKpanHbl HacunTbiBaeT 456 CTpaxoBbIX KOMMaHWA, faHHble FocduHycnyr).

B otyeTHOM Nepuofge ponsa aBTocTpaxoBaHua (Bknodasa OCITIO) B cTpaxo-
BoM noptdpene CK «HOBA» — 65,7% oT 0bLero o6bema nofy4eHHbIX NPEMUIA.
Mo paHHOMY BMay cTpaxoBaHWsA 06beM npemuin coctasun 46 898, 2 ToiC. rpH.
O6vem Bbinnat — 23 707,8 TbiC. MPH.

AKTUBHO passmeanock ctpaxosaHne KACKO: obLume NnocTynneHms B3HOCOB CO-
ctaBunm 30 873,7 Tbic. rpH. CymMMapHbIi 06bEM BbINNIAY€HHbIX CTPaxXOBbIX BO3-
MeLLIeHWI Nno aTomy Buay — 17 141,9 Thic. rpH. 3Ha4MTENbHAA YacTb B nopTdhene
no crtpaxoeaHnio KACKO npuHagnexmTt uanyeckum nmuam, 4To COOTBETCTBYET
NONUTUKE KOMMNaHUW, HarnpaBsieHHON Ha YBENUYEHWE 3TOro nokasarens.

OCITIO (o6si3aTenbHOE CTpaxoBaHME PadKAAHCKO-NMPAaBOBOM OTBETCTBEHHO-
CTU) TakXe MNPOAEMOHCTPUPOBANO MOSNIOKMUTENBHYO AnHaMUKY. O6LMIA 06beM
npemui no gaHHomy suay coctasmn 14 209,9 TbiC. rpH., BbinfaT — 6 486,6 ThIC. MPH.

Mokazarenu CK «HOBA» B aBTOCTpaxoBaHun — pe3ynsraTt 30(eKTUBHOIO BHE-
OpeHus cTpaTermm passuUTmSa STOro HanpaeseHusl, B KOTOPOW OCHOBHOE BHUMaHVe
yOensieTcs Ka4ecTBy ctpaxosoro noptdens. Mpu atom CK «HOBA» npuaepxmea-
€TCA MOMUTUKM HE NPUHUMATb y4acTue B AEMMUHIOBOM CHYXEHWUU LiEH N HEOBOCHO-
BaHHOM MOBbILLEHMN KOMUCCUOHHBIX, K KOTOPbIM MPUOErI MHOTME CTPAXOBLLIMKMA.
3710 06€ecne|mnno KOMNaH1M NPUEMEMbI (OUHAHCOBLIN Pe3yrnbTaT AeATENbHOCTU.

B 2010 r. CK «HOBA» akTvBHO npeanarana noTpeduTensm akTyanbHble npo-
OYKTbl MO KOHKYPEHTHbIM LieHaM. Hapsifly ¢ yXe 3apekoMeHOoBaBLLIMMUK cebs1 OC-
HOBHbIMU MporpaMmmamm («KOHOMHas», «OnTumarbHas», «neansHasn»), paspa-
6aTbiBaNNCh HOBble, YTOObI MAKCUMAarbHO YOOBNETBOPUTL KITMEHTOB C YHETOM UX
(PMHAHCOBbLIX BO3MOXHOCTEW, MOTPEOHOCTEN, CTUNMSA XU3HU U T. 4. B TO Xe Bpems
COBEPLLUEHCTBOBA/IUCH CYLLIECTBYIOLLME MPOAYKThl. Tak, BHeapeHbl «KACKO 3A
MOJIUEHDbI (50x50)», «OcobeHHas», «3KOHOMHasi — Knutaickuin asToMobunb»,
«OnTumarnbsHasa — Kutaickmii asTomobunbe», «4Hac nuk» 1 gp. Komnanma npeano-
Xuna pag gonoSIHUTENbHbLIX ONUMIA, MO3BONSAIOLLMX KITMEHTAM CIKOHOMUTL Cped-
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Motor insurance

In 2010 the motor insurance remained the locomotive direction of OJSC
“Insurance Company “NOVA” activity. Systematically analyzing the market, the
company respond toits changes and in due time offered actual and advantageous
products to consumers. Result of successful activity in 2010 in motor insurance
segment — 25-th place for voluntary insurance of ground transport in reputable
rating “Insurance Top” (as of 31.12.2010, according to Statefinservices, the
insurance market of Ukraine comprises 456 insurance companies).

For the accounting period the share of motor insurance (including OSGPO)
in insurance portfolio of IC “NOVA” made 65.7% of total amount of collected
premiums. For the given type of insurance the amount of premiums made UAH
46,898.2 thousand, amount of insurance indemnities — UAH 23,707.8 thousand.

The insurance CASCO was actively developed: total premiums made UAH
30,873.7 thousand. The total amount of indemnities for this type of insurance —
UAH 17,141.9 thousand. The considerable part of insurance CASCO portfolio
belongs to physical persons that corresponds to the company policy directed
to increase of this indicator.

OSGPO (obligatory insurance of driver civil liability) also has shown positive
dynamics. The total amount of premiums for this type of insurance made UAH
14,209.9 thousand, indemnities — UAH 6,486.6 thousand.

Indicators of IC “NOVA” in motor insurance are the result of effective
implementation of this direction development strategy in which the main
attention is given to quality of an insurance portfolio. At that IC “NOVA” follows
the policy not to take part in dumping price reduction and unreasonable
increase of commission charges to which many insurers have resorted. It has
provided acceptable financial result of activity for the company.

In 2010 IC “NOVA” actively offered actual products for consumers
at competitive prices. Along with already well-reputed main programs
(“Economical”, “Optimal”, “ldeal’), new programs were developed for the
purpose of maximum satisfaction of clients, taking into account their financial
possibilities, needs, style of life, etc. At the same time existing products
were improved. So, products “CASCO AT HALF-PRICE (50x50)”, “Special”,
“Economical — Chinese car”, “Optimal — Chinese car”, “Rush hour” and others
were implemented. The company has offered a number of additional options
allowing clients to save means and at the same time to get effective insurance
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CTBa U B TO XX€ BPEMS NOSTyYnUTb 3PEKTUBHYIO CTPAxXOBYHO 3alumTy. 10 — «He
BUHOBEH B HacTynneHun OTM», «[1o nepBOro crpaxoBoro coéuITmsA», ap.

Kpome Toro, akTMBHO NPUMEHANINCL NPOorpaMmbl 6OHYCOB Ans 6e3y6bITOY-
HbIX U ManoyObITOYHbIX KIIMEHTOB NPW MNPOSIOHraLmMm AOrOBOPOB CTPaXOBaHUS.

Taknm 06pa3om, KOMMaHUs NpegocTaBmia LUMPOKUIA NepeYeHb NPoayKToB, omn-
LM, N3 KOTOPOrO KMUEHTbI MOTYT CAMOCTOATENBHO CKOHCTPYMPOBATh HYXXHOE UM
CTpaxoBoe NOKPbITME, M0Jo6paB BbIrofHbIE YCIOBUA 1 caenas 6051ee 3KOHOMHbIM
(BBIGPATL PUCKK, (HPaAHLLMIY, TEPPUTOPUIO OENCTBUSA, BApUaHTbl BbinNaaTbl U T.4.).

CK «HOBA» LeHWUT CBOUX KITMEHTOB M MO3TOMY B CBOEW OEATENBHOCTU py-
KOBOACTBYETCH B NEPBYIO oYepedb NPUHUMMNOM MHAMBUAYANbHOrO NOAxXoda K
Kaxxgaomy na Hux. B ceasm ¢ atum B 2010 . KOMNaHWsa akTUBHO MCMNoSb3oBana
aKkuMn — aPPEKTUBHBIA MHCTPYMEHT MapKeTUHroBbIX KOMMYHUKauun. MNepepn
UX BHeOpeHneM crneumanucTbl NpeasapuTenbHO U3y4arnu pbiHOK, paspabatbl-
Basv KOHLENLUMIO, AOCTUMHYTbIE pe3ysbTaThl TLLATEeNbHO aHanuamposanuce. B
2010r. CK «<HOBA>» npegnoxuna notpebutensam akumm «CyacTimBbl BMECTE»,
«TexocmoTp ¢ «<HOBA», «Kneikasa ckngka», «Jliobumas mapka Peugeot» n ap.

BonbLUoe BH1MaHWe yaeneHo peanvaaumm CTpaxoBbIX NPOOYKTOB Yepes napTHep-
CKMe KaHasbl MPOAAX, Tak Kak 3TO ABMSETCA BXKHbIM (hakTOPOM AN pacLLUMpPEeHUs
NPUCYTCTBMSA KOMMaHMM Ha pblHKe aBTOCTpaxosaHus. Cpegy NapTHEPOB-CTPaXOBbIX
nocpegHukos B CK «HOBA» NpoaoimkmMnocb COTPYOHMYECTBO B HaNpaB/ieHUn aB-
TocTpaxoBaHua ¢ «AOH YkpauHa», «EBponerickoe areHTcTBo», Cb «ManakyT»,
«CTtpaxosov agsokat» 1 ap. NaptHepamm CK «HOBA» B 2010 rogy ctanu HecTpa-
xoBble nocpegHnkm O «ABTO AnbaHc» (odmumanbHbii gynep Nissan Motors B
Knese n Knesckor obnactn), 3AO «Bectkom» (odpmumaneHbii aunep Renault B
Knegse 1 Kneckoln obnactn), «<PocABTo» (ochuumanbHeii gunep FIAT, Alfa Romeo,
Lancia, F'A3, BA3, CHERY B Kuege), «[para AsTo» (othuumansHbi aunep SKODA
B Knese). B pamkax coTpyaHMYecTBa KIMEHTbI KOMMAHWI-NapTHEPOB MOryT odhop-
MUTb gorosopa ctpaxosaHuna KACKO, OCITIO, OO npsamo B aBTocasioHe.

Kpome 3Toro, B KOMNaHuu OencTByeT OUCKOHTHas nporpamma «Kny6 gpy-
3er «HOBA», ¢ ee MOMOLLIbIO KaX bl KITUEHT UMEET BO3MOXHOCTb MOSyYeHUs
CKMOKM Ha TeXo6CnyxXnBaHne asToMOOUIA, BbI3OB 3BaKyarTopa v gp.

Takum 06pa3oM, yumTbiBas NoTEHUMAsIbHbIE NOTPEOHOCTU KIIMEHTOB U CUTYa-
umto Ha pbiHke, CK «HOBA» B Te4eHMe roga KoppekTupoBasna aHaeppanTepckyto
NONUTUKY, pacLumpsnia CnexkTp ycnyr, noebiwana cepeuc. Bce a1o BMecTe ¢ adh-
PEKTUBHOWN PaAbOTON MO YPErynNMpOBaHMIO YyObITKOB 06ECnevnsio yny4leHne pe-
3yNbTaToOB OEATENIbHOCTU KOMMaH1M MO TPaHCNOPTHLIM BUaam cTpaxosaHus. Kom-
naHusi HamMmepeHa aKkTMBHO NPOABUIraTb 3TOT BUA CTpaxoBaHUs 1 B AarnbHenLLeM.
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protection. There are “Not guilty of car accident”, “Before the first insured
event” and others.

Besides, programs of bonuses for loss-free and low-loss clients were
actively used at prolongation of insurance contracts.

Thus, the company has given the broad list of products and options from
which clients can independently design necessary to them insurance coverage,
having selected advantageous conditions and having made it more economical
(to choose risks, franchise, action territory, payment variants, etc.).

IC “NOVA” appreciates the clients and, therefore, in the activity it first of all
applies the principle of individual approach to each of them. In connection with
this, in 2010 the company actively used actions — effective tool of marketing
communications. Before their implementation experts preliminary studied the
market, developed the concept, and obtained results were carefully analyzed. In
2010 IC “NOVA” has proposed actions “Happy together”, “Warrant of fithess with
“NOVA”, “Sticky discount”, “Favourite make Peugeot” and others to consumers.

The great attention was given to sales of insurance products through
partner sales channels as it is important factor for expansion of the company
presence at the motor insurance market. IC “NOVA” continued cooperation
in sphere of motor insurance with such partners-insurance brokers as “AON
Ukraine”, “European Agency”, “SB Malacut’, “Insurance Advocate” and
others. Such not insurance brokers as DP “Autoalliance” (authorized dealer of
Nissan Motors in Kiev and Kiev region), CJSC “Westcom” (authorized dealer
of Renault in Kiev and Kiev region), “RosAvto” (authorized dealer of FIAT, Alfa
Romeo, Lancia, GAS, VAZ, CHERY in Kiev), “PragaAuto” (authorized dealer
of SKODA in Kiev) became partners of IC “NOVA” in 2010. Within a framework
of cooperation, clients of companies-partners can settle insurance contracts
CASCO, OSGPO, DGO directly in automobile showroom.

Besides, in the company the discount program “Club of friends “NOVA”
operates with which help each client can get a discount for car servicing, call
of vehicle carrier, etc.

Thus, considering potential needs of clients and a situation at the market,
within the year IC “NOVA” corrected underwriting policy, expanded a spectrum
of services, improved a service. All of it together with effective work on claim
handling has provided improvement of the company activity results for
motor insurance kinds. The company intends to promote actively this type of

insurance in the following too.
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CTanOBaHVIe nMyLecTBa, OTBETCTBEHHOCTU N TEXHNYECKNX PUCKOB

CTtpaxoBaHue nmyLlecTBa — HanpasfieHMe, KOTOPOe BKIOYaAeT B cebs ne-
peYeHb yCnyr rno CTpaxoBaHWIO NMYLLIECTBA, NPYy30B, CTPOUTENIbHO-MOHTaX-
HbIX PUCKOB M OTBETCTBEHHOCTU Nepes TPeTbUMU NnuuamMmu Kak ans pmsnde-
CKMX, Tak 1 ansa opugnydeckmx nuy. O6 ycnewwHon OeaTenbHOCTU KOMNaHum
B JAaHHOM HanpasfieHun roBopuT TOT hakT, 4yto no utoram 2010 ropa CK
«HOBA» ctana naypeatom |l BceykpanHCKoro koHkypca «Jlngep ctpaxoBo-
ro poiHka — 2010» B HOMUHaUuKU «Jlngep CTPaxoBOro pbiHKa rno padoTe C
KOpnopaTMBHLIMU KITUEHTaMu B 0651aCTW, OT/IMYHOW OT CTPaxOBaHWUS XU3HN
(MMyLLLEECTBEHHOE CTpaxoBaHue)».

B 2010 r. nmyLecTBeHHbIE BUAbI CTPaxoBaHUA pa3BMBaINCL B KOHTEKCTE
0OLLIEepbIHOYHBLIX TeHOeHUUW. Bnarogapsa cepbe3HoMy noaxony K paboTte, a
TaKXe Ka4eCTBEHHOMY aHAeppanTUHry KOMMNaHUM yoanocb COXpaHuTb O6b-
emMbl 6u3Heca u cbanaHcUpoBaHHbLIM CTPaxoBOW MopTdersb. XapakTepHble
0COBGEHHOCTU aHaeppanTHra — n3éupartesnibHOCTb U HOUBUAOYaANbHbLIN MOA-
XO[ K pyUcKaMm: B3BELLIEHHO M NpoayMaHHO paboTasi C MoTeHUMarnbHO OnacHbl-
MU pUCKamu, KOMMaHUsa CTPEMUTCHA K POCTY Ha LIeNeBbIX CerMeHTax pbiHKa.
YoepxaTb NpoYHble MO3ULMKM MOCMOCOOCTBOBANA TakXe HagexHas nepe-
CTpaxoBOoYyHasa 3almTa UMYLLECTBEHHbIX PUCKOB Yy BedyLLMX MUPOBbIX Nap-
THepoB: SCOR (®paHuus), Partner Re (Lsenuapus), Korean Re, (Kopes),
Unity Re (Poccus).

B oT4eTHOM nepuoge cyMMapHbIi 06bemM npemumn goctur 5 543,6 TbIC. MPH.,
BbInnar —3 718, 2 TbiC. IpH.

MO>XHO OTMETUTbL OCHOBHbIE OCOBGEHHOCTU Pa3BUTUA UMYLLECTBEHHbIX BU-
poB ctpaxoBaHus B 2010 r. CnpocoM Nonb3oBasiocb CTpaxoBaHWe 3anoro-
BOr0 MMyLLEeCTBa lopuanyecknx nvu. Habniopganace TeHOeHUMs Bo3Bparta
cTpaxoBaTenen, paHee BbiHYXOEHHbIX 0TKa3aTbCA OT YCNyr CTPpaxoBaHUA B
cuny uHaHcoBbIX npobnem. C ynydlleHnem cutyaumm B UX 6U3HecCe OHU
CMOTITIM BOCMOSHUTL NOTPEBHOCTb B CTPAaxoBOW 3aluuTe. Ha nonoxurensHoe
pasBuTHe CTpaxoBaHUsa MMYLLIECTBA BO MHOIMOM Nnoenusna adeKTBHas co-
BMeCTHas AeATeNlbHOCTb B 9TOM HanpasfieHun ¢ 6pokepamMm, KoTopsle rnpeg-
CTaBNAOT MHTEPEChbl MeXAyHapOAHbIX Kopropauun v npeactaBUTeNbCTB
WHOCTPaHHbIX KOMMNaHu B YKpauHe. Cpegu napTHepoB-6pokepoB CK
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Insurance of property, liability and technical risks

Property insurance is a direction which includes the list of services for in-
surance of property, cargoes, against construction and assembly risks and
third-party liability both for physical and legal bodies. Following the results of
2010, IC “NOVA” has won the Il All-Ukrainian competition “The Leader of the
insurance market — 2010” in nomination “The Leader of the insurance market
to work with corporate clients in a non-life insurance (property insurance)”,
that says about successful activity of the company in this direction.

In 2010 the types of property insurance were developed in the context of
general market trends. Due to a serious approach to work, and also quality
underwriting, the company managed to keep volumes of the business and
well-balanced insurance portfolio. Characteristics of underwriting — selectiv-
ity and individual approach to risks: reasonably and in balanced manner
working with potentially dangerous risks, the company strives to grow at
target segments of the market. Reliable reinsurance protection of property
risks of such leading world partners as SCOR (France), Partner Re (Swit-
zerland), Korean Re, (Korea) and Unity Re (Russia) also promoted to hold
the steady positions.

For the accounting period the total amount of premiums has reached UAH
5,543.6 thousand, indemnities — UAH 3,718.2 thousand.

Main features of the property insurance kinds development in 2010 can be
noted. Insurance of collateralized property of legal entities was in demand.
The trend of return of insurants which precedently were forced to refuse in-
surance services owing to financial problems was observed. Due to improve-
ment of situation in their business, they managed to recover the insurance
protection. Positive development of property insurance was in many respects
affected by effective joint activity in this direction with brokers who represent
interests of the international corporations and missions of foreign companies
in Ukraine. Among partners-brokers of IC “NOVA” — Willis, DP “MAI Insurance
Agents” and other reputable operators of the market.

As for property of physical persons, active growth was not observed in this
direction. First of all, it can be explained by retrenchment of bank lending in a

segment of pledge and mortgage.
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«HOBA» — Willis, AN «MAW CtpaxoBble AreHTbl» 1 Apyrne aBTOpUTETHbIE
onepartopbl pbIHKA.

Y70 KacaeTcsa nmyLecTesa OU3NYECKUX NnL, TO 30eCb aKTUBHOIO pocTa He
Habntoganocb. O6bACHAETCS 3TO, B NEPBYIO O4epefdb, COKpalleHneM 6aH-
KOBCKOIr0O KpeguToBaHuA B CEerMeHTe 3arnora n UnoTeku.

Mpepnaraembin CK «HOBA» nepeyeHb ycnyr no CTpaxoBaHWio MMyLLIECTBA
oxBaTblBaeT pasfin4yHble BapuaHTbl CTPAaxoBOro MOKPbITUA MMYLLIECTBEHHbIX
puckos. B 2010 rogy komnaHusa MHOro paéortana Hag akTyanusauunen ctpa-
XOBbIX MPOAYKTOB. Tak, O6GHOBMEHbI NPOrpamMMbl CTpaxoBaHUsA Xene3Hono-
POXXHOrO TpaHcnopTa, crneunannu3vMpoBaHHON TEXHUKN (CTPOUTENbHOWN, Ceflb-
CKOXO3SIMCTBEHHOW), TEHOEPHbIX rapaHTuK, cTpaxoBaHWsi OTBETCTBEHHOCTU
(MepeBO34MNKOB, IKCNEOUTOPOB, OyXranTepoB), CTPaxoBaHUA WUMYLLECTBA,
nepegasaemMoro B fIN3UHT 1 ap.

PaspabaTtbiBas nporpamMmMbl MO MMYLLLECTBEHHOMY CTpaxoBaHuio, Komna-
HWS cTapaeTcs NpeacTaBUTb B HUX Kak CTaHOapTHble, TakK U OOMNOSHUTESb-
Hble ycnyru. [oaTomMy Kno4YeBour 3afa4ven ABnseTcsa co3gaHne KOMMAEKCHbIX
NPOAYKTOB A1 BCEX LieNeBbIX rpynmn, YTo6bl KaXAbl KIMEHT B 3aBUCUMOCTH
OT NoTpebHOCTEN MOr BblbpaTb Hanbornee nogxodsiine emy ycnosus. Ons
KITMEHTOB, C KOTOPbIMW YCTAHOBUIINUCH LONTOCPOYHbIE OTHOLLEHWUS, OENCTBY-
0T cneyunanbHble TapudHble NPeanoXeHus.

B cTpaTernyeckunx nnaHax KoMnaHum — nNpogoskaTtb pasBuBaTb 3TO Ha-
npaenexue. C BbIXOQOM CTpaHbl N3 (OMHAHCOBO-3KOHOMNYECKON HECTabWIb-
HocTn ocob6oe BHMMaHMe CK «HOBA» nnaHupyeT ygenutb CTpaxoBaHWio
nmMyLlectea U3nHecKux nuy. B KoMnaHum cuutalroT, 4TO po3Huua — nep-
CMEKTUBHbIN CErMEHT pblHKa. [103a60TUTLCA O CBOEM UMYyLLIECTBE, OTBET-
CTBEHHOCTM nepepn TPETbUMU NLamMun — 06bIYHOE ABIEHME ANA rpaXaaHuHa
eBponenckon cTpaHbl. MocTeneHHo, C NOBbILEHWEM CTPaxoBOW KymnbTypbl K
yKpanHuam npuaeT NoHMMaHne BaXXHOCTU TakoM 3alLUThbl.
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Proposed by IC “NOVA” list of services of property insurance covers various
variants of insurance coverage of property risks. In 2010 the company worked
a lot on actualization of insurance products. So, programs of insurance of
railway transportation, special-purpose equipment (construction, agricultural),
tender guarantees, indemnity against liability (transportation carriers, forward-
ing agents, bookkeepers), insurance of property transferred in leasing and
others were updated.

Developing programs on property insurance, the company strives to pres-
ent in them both standard and additional services. Therefore a key problem is
creation of complex products for all target groups that each client depending
on his needs could choose conditions which are most suitable for him. There
are special tariff offers for clients with whom the long-term relations were es-
tablished.

In strategic plans of the company — to continue development of this di-
rection. In view of country’s exit from financial and economic instability, IC
“NOVA” plans to give special attention to insurance of physical persons prop-
erty. Retail field is considered in the company as promising segment of the
market. Care for the property, third party liability — ordinary event for citizen
of European country. The understanding of importance of such protection will
come to Ukrainians gradually, with increase of insurance culture.
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[1o6poBOSIbHOE MEANLIMHCKOE CTpaxoBaHue

MeauvumHcKkoe cTpaxoBaHue — UMBUN30BaHHas U Npu3HaHHas B pas-
BUTbIX €BPOMNENCKUX CTpaHax cucTemMa nosyyYeHuss MeguuUMHCKON MOoMo-
Wy, npegycMmarpueatroLllas onnaty MeavUMHCKUX YCNyr npu HacTtyne-
HUW CTPaxoBOro cobbITUA. EAMHOXObI BOCNOb30BaBLUMCH Ka4eCTBEHHOM
CTPaxoBOW YCNyron ¢ NMOMOLLULIO MofmMca MeLUUMHCKOro CTpaxoBaHus,
4ernoBeK B NOSIHOM Mepe OLEHUT 3PEKTUBHOCTb JAHHOM0 B1aa 3aliuTbl.

AMC ctaHoBUTCA BCe 60rnee BOCTpeboBaHHbIM U B YKpanHe. Cerogxs,
HECMOTpPSA Ha CIOXHble NMocneacTsua PUHAHCOBOrO Kpuauca ana crpa-
XOBOrO pbIHKA, KakK PyKOBOAMTENU, TaK U COTPYOHUKN 3auHTEpPeCcOoBaHbl
B NpUoBpeTeHnn 3Toro npogykra. Motuesauusa y pasHbix Kateropuin Knu-
E€HTOB pasHas. Ton-MeHemXepbl XenawT co3fnaTb NpuBeKaTenbHbIN COo-
unarnbHbIA NakeT, COTPYAHUKN — MOMY4YUTb KA4E€CTBEHHYIO MeOULUHCKYHO
NMOMOLLIb NPW BbICOKOM YPOBHE CcepBuca.

CK «HOBA» passututo IMC ygenana akTMBHOe BHMMaHue ¢ Camoro
Hayana cBoen OeATeNnbHOCTU. Kak aBTOPUTETHbIN UFPOK Ha 3TOM PbIHKE
KOMMaHua nmeeT AMHaAMWYHBbIA HOBATOPCKUMA MEHEOXXMEHT, HAKOMMEHHY0
MEAMLNHCKYIO CTaTUCTUKY, 6a3y AaHHbIX MO JIeYEOHbIM yUYpeXOEeHNAM N
OKa3blBaeMbIM UMW MeAuUMHCKUM ycnyraM. O4eHb BaXHO, YTO cpeau
COTPYOHMKOB KOMMaHWW, pa3BuBaloLLMX 3TO HanpasfeHue, eCTb KBasu-
PULMpPOBaHHbIE 3KCMEPTbl, CMOCOOHbIE afleKBaTHO NMPOKOHTPONMPOBaTh
paboTy KINHUK.

HenpemeHHOe ycnoBue pasBuTUS MeauUMHCKOro ctpaxoBaHus B CK
«HOBA» — 4eTKoe crefoBaHue MpuHUMNY KIMEHTOOPUEHTUPOBAHHOCTU
C Uenblo NOCTPOEHUA CUCTEMbI AONTOCPOYHbIX MAaPTHEPCKNUX OTHOLLEHWIA
KaK C MefyupexaeHnsiMn, Tak U C KNNeHTamu.

CK «HOBA» coTpygH/M4yaeT ¢ MeAVLUMHCKUMU YUYPEeXOAEeHUIMN C pas-
BUTOWN Nle4e6HO-ONarHoCTn4eckon 6asomn, ypoBeHb KOTOPbIX Npedycma-
TpUBaeT CoOBpeMeHHoe o6opyaoBaHue, UCnonb3oBaHne MHHOBALMOHHbLIX
METOLOB fieveHus. Takor Noaxof K Bbl6opy NpoBanaepoB MegULIMHCKUX
ycnyr gaet BO3MOXHOCTb NPefoCTaBATb KNMEHTaM LUMPOKUA nepeyeHb

HOBA

CTPAXOBAS KOMNAHMUSA

Voluntary health insurance

Health insurance — civilized and accepted in developed Europe-
an countries system of health care provision providing payment of
medical services in the occurrence of an insured event. After once
using qualitative insurance service of health insurance policy, one
will to the full extent realize the efficiency of the given kind of insur-
ance protection.

VHI becomes more and more demanded also in Ukraine. Today,
despite difficult consequences of financial crisis for the insurance
market, both heads and employees are interested in acquisition of
this product. Different categories of clients have different motivation.
Top managers wish to create an attractive social package, employ-
ees — to get a qualitative health care with high level of service.

From the very beginning of the activity, IC “NOVA” paid particular
attention to development of VHI. Being reputable player at this mar-
ket, the company has a dynamic forward-looking management, col-
lected medical statistics, and a database on health care entities and
provided medical services. It is very important that there are qualified
experts among employees of the company developing this direction,
which are capable to check adequately the work of clinics.

Accurate following the principle of customer-oriented approach for
the purpose of creation of system of long-term partnership relations
both with health care entities and with clients — is the necessary con-
dition of development of medical insurance in IC “NOVA”.

IC “NOVA” cooperates with health care entities having advanced
treatment and diagnostic base which level provides a state-of-the-art
equipment and use of innovative methods of care. Such approach
to a choice of medical services providers enables to offer to clients
the broad list of treatment and diagnostic services and qualified high
quality health care.

IC “NOVA” takes a balanced approach to VHI services cost with
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neyebHO-ANarHOCTUYECKUX YCNyr U NPoecCcnoHanbHy0 MeauUUHCKYHO
NMOMOLLIb BbICOKOIO KayecTBa.

K ctonmmoctn ycnyr IMC B CK «HOBA» nogxoasT B3BELLEHHO, C y4ETOM
aKTyanbHOM cuUTyauun Ha pbiHKe. [pegnaraemMble OpUONYECKUM nmuam
NPOAYyKTbl pa3paboTaHbl HA OCHOBE U3Y4eHUs cnpoca KNneHToB. BHegpsas
nporpammbl AMC, KomnaHua HaMBMAyansHoO paspadaTbiBaeT ONTUMarb-
HYIO NporpamMMmy cTpaxoBaHus. KnmeHT MoXeT BbiOpaTh Kak NosHbIN nakeT
yCnyr, Tak 1 oTaesbHble ONuuM B 3aBUCUMOCTU OT CBOUX MOTPEOHOCTEN.
[na NOCTOAHHBIX KNMEHTOB OEeNCTBYET rmbkasi cuctema 60HyCOB.

B 2010 r. CK «<HOBA» cobpana 10 938,3 TbIC. rpH. CTPaxoBbIX Nnare-
Xen no gorosopam AMC. KonnyecTBo CTpaxoBbIX Cy4aes 3a OTYETHbLIN
rof, cocTtaBumno okosno 2, 5 Teic. B 2010 r. B CK «<HOBA» no nporpammam
OMC o6cnyxuanocb 6onee 200 KpynHbiX npegnpusatmin. OCHOBHbIMMK
knveHTammn no OMC ocTatoTcsa kopnopaTtuBHble cTpaxoBatenn. C To4kum
3peHnst cerMmeHTaumm pbliHka HanbonbLuern nonynsapHocTbio OMC nonbay-
eTca B chepe PUHAHCOB — B UHBECTULIMOHHbIX, OPUONYECKNX KOMMaHUSAX,
a TakxXe B CerMeHTe TefleKOMMyHuKaumm u IT.

Mo paHHbIM Ompekunn mepguumHckoro ctpaxoBaHus OAQO «CtpaxoBas
komnaHusa «HOBA» B 2010 r. 75% KoprnopaTuBHbIX KMEHTOB KOMMNa-
HUW Yalle BCero Bblibupanu nporpammbl JO6POBOSILHON0 MEALIMHCKOrO
cTpaxoBaHua «Knaccuk» n «Jliokc+». OHW BKNIOYAKOT MOMHbIA CNEKTP
MEAVLNHCKUX YCNYyr C KPYrNOCYyTOYHbIM acCUCTUPOBAHMEM Bpa4eu-kKo-
opauHatopos. Mo 3TuM nporpamMmmam npefocTaBnseTcs amoéynaTopHo-
NOSINKITMHMYECKas, HEeOTNIOXHAasA MOMOLLb, CTOMaTONornM4yeckue ycnyru,
a Takxe cTauMoHapHoe fleyeHne (npu HeobxoanmocTu). NonynapHbIMU
ObINN Takue OOMNOSHUTESNbHbIE ONUUKU, Kak obecrneyeHne BUTaAMUHHLIMA
npenaparamMmm 1 NOKpbITUE PaAcXOfOB Ha romeornaTndeckue npenapatbl.
B TedeHne 2010 r. pa3paboTaHbl U BHEOPEHbLI NPOrpamMmMbl, 3a KOPOTKOE
BpeMs CTaBLUMe BOCTPEe6OBaHHbIMU. JTO — «KoMNnekc MeponpusatTui no
cTabunusaumm UMMYHHOW CUCTEMbl U CMHOPOMA XPOHUMYECKOW ycTaro-
CTU» U1 crieynanbHas MeguumMHcKas nporpamma no npegynpexneHuio oH-
KONOrM4yecknx 3aboneBaHun.
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account of the actual market situation. Proposed to legal entities
products are developed on the basis of client’s demand analysis. In-
troducing VHI programs, the company individually elaborates the op-
timum program of insurance. Depending on demands, the client can
choose either complete package of services or certain option from
them. There is a flexible system of bonuses for permanent clients.

In 2010 IC “NOVA” collected insurance payments under VHI con-
tracts in the amount of UAH 10,938.3 thousand. For the accounting
year the number of insured events has made about 2.5 thousand.
More than 200 large enterprises were serviced under VHI programs
of IC “NOVA” in 2010. Corporative insurants remain the main clients
of VHI. From the viewpoint of the market segmentation, VHI enjoys
maximum popularity in financial sphere — in investment and legal
companies, and also in the segment of telecommunications and IT.

According to Management of health insurance of OJSC “Insurance
Company “NOVA”, in 2010 the 75 % of corporative clients of the com-
pany more often chose programs “Classic” and “Lux+” of voluntary
health insurance. The programs include a complete set of medical
services with twenty-four-hour assistance of doctors-coordinators.
Under these programs ambulatory care, acute care, dental service,
and also hospital treatment (if necessary) are provided. Such ad-
ditional options, as provision of vitaminic drugs and covering of ex-
penses for homeopathic medicines were also popular. For 2010 the
programs were developed and introduced which in a short space of
time became the called-for. This is “package of measures for stabili-
zation of immune system and chronic fatigue syndrome” and special
medical program of oncological diseases prevention.

The competitive advantage of the company is its own assistance
service. Today the Assistance centre of IC “NOVA” is a team of pro-
fessionals which promptly provides twenty-four-hour medical care,
and also the control and monitoring of services quality. Due to special
software, proper distribution of load between doctors and dedicated
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KOHKYpeHTHOE npenmMyLLecTBO KOMNaHUM — Hanm4ime co6CcTBeHHoOn Ac-
cucTaHckon cnyx6bl. CerogHsa AccuctaHckui ueHtp CK «HOBA» — aT1o
KOMaHga npodeccmoHanoB, KoTopasi onepaTtMBHO OPraHU3yeT Kpyrno-
CYTOYHYIO MEAMLIMHCKYIO NMOMOLLIb, @ TaKXXe KOHTPOSIb U MOHUTOPUHI Ka-
yecTtBa ycnyr. bnarogapsa cneumansHOMy NporpaMMHOMY O6ECNEHEHMNIO,
afleKBaTHOMY pacnpeneneHnio Harpy3ku Mexay Bpadamu, BbloeNeHHbIM
TenedOHHbIM NIMHUAM Bpa4-KOOpAMHATOP MOXET yAenuTb 3acTpaxoBaH-
HOMY OO/MKHOE BHUMaHMe.

B uenom, nonoxurtenbHble pe3ynbratbl gestensHoctn CK «<HOBA» B
o6nactn AMC — cBnaeTenscTBO NpodeccMoHanbHOro nogxona K nocTpo-
€HU1I0 JaHHOro HanpasneHus. [1ns KoMmnaHum rnaBHoe — npegnaraTb Takme
NPOOYKTbl N YCNYrn, KOTOPble CO3AaT NPEANOChIIKU ANns B3aMMOBbIrog-
HOro COTPyAHWYECTBa C NapTHEpPaAMWU N KIIMEHTaMK Ha MOCTOSAHHOW OC-
HoBe. [1paBuNbHOCTL U 3PIEKTUBHOCTL TAKOro noaxona noarsepXxparoT
nosvumm CK «HOBA» B pentuHre Insurance Top: B TedeHMe NocnegHmx
HEeCKOSbKMX NeT KoMnaHusa ctabunbHo BxoguT B TOP-20 nyywmnx ykpa-
WMHCKMX CTPaxOBLLMKOB MO JO6POBOSIbHOMY MEANLMHCKOMY CTPaxoBaHMIo.
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telephone lines, a doctor-coordinator can give a proper attention to
each insurant.

As a whole, positive results of activity of IC “NOVA” in the area
of VHI are the evidence of comprehensive approach to creation of
the given direction. The main thing for the company is to offer such
products and services which create background for mutually advan-
tageous cooperation with partners and clients on continuing basis.
Positions of IC “NOVA” in rating “Insurance Top” confirm correctness
and effectiveness of such approach: over the last several years the
company stably enters TOP-20 of the best Ukrainian insurers of vol-
untary health insurance.
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TypuCTMYECKOE CTpaxoBaHue

Pa3BuTne TypucTM4eckoro cTpaxoBaHus TECHO CBA3AHO C CuUTyauuen Ha
TYPUCTUHECKOM pPbiHKEe BOOOLLE. [oaTOMy COObITUA, NpoUCxXoadLLme B cdepe
Typu3ma B CBSI3M C HeratMBHbIMY MakpO3KOHOMUYECKMMU YCITIOBUAMU B MO-
cnepfHwe rofbl, He MOIMM He OTPa3nUTbLCA Ha O6beMax pbiHKa CTpaxoBaHUs ry-
TewecTBylowmX. MocTteneHHas ctabunmsauma 3KOHOMUKWU MpuBerna K pocTy
pblHKa Typuctuyeckoro ctpaxosaHus B 2010 r. B cpegHeM Ha 20%.

CK «HOBA» yxe B Te4eHne oMTensLHOro nepuoga ycrneLuHo peann3oBbiBa-
€T MONNCLI CTPaxoBaHUA Kak NnyTeLLecTBYOLWMX No YkpanHe, Tak 1 BbledxXato-
LMX 3a py6ex.

HOoctxenna CK «HOBA» B faHHOM HanpaBneHun noaTBep)KAeHbl aBTo-
puTeTHbIMK penTuHramn. OHa Npu3HaHa BedyLlen CTPaxoBOW KOMMaHWEN B
o6nacTn TypUCTUHECKOro CTPpaxoBaHWs Mo BepCUM XypHana «YKpanHCKuUmn Ty-
puam». B pentuHre Insurance Top CK «HOBA» no utoram 2010 r. Bowna B
TOP-15 cTpaxoBLUMKOB-NMAEPOB N0 3TOMY BUAY CTpaxoBaHUS.

B oT4yeTHOM rogy oTmeveHa MonoXutesnbHas TEeHOAEHUMA pocTa OCHOBHbIX
oMHaHCOBbIX Mokasaresnien no TYPUCTUYECKOMY CTpaxoBaHuio. Tak, o6bem
npemunt No cpasHeHuto ¢ 2009 r. Beipoc Ha 35,5% u coctaBun 3 412,6 TbIC.
rpH. CymMmapHbI 06beM BbInNnat yeenuuuncsa Ha 25,9%. Kak nokasbiBaeT cTa-
TUCTUKA, B 2010 I. KNMeHTbI YaLLe BCero npuobpeTtan CTPaxoBKu rNpu Bblesae
B CTpaHbl MaccoBOro Typmama. TpaguunmoHHO Haubonee akTUBHLIN Crpoc Ha
MOJSIUCbI TYPUCTUHECKOrO CTpaxoBaHua HabnoJancs B IeTHUE OTMYCKHbIE Me-
cAupbl.

Ona nytewecTyoWnx N0 YKpavHe KoMMnaHua npegnaraet nosmnc, KotTopbIin
MOKPbIBAET pacxofbl HA HEOTNTOXHYIO MEAMLIMHCKYIO MOMOLLb, a Takxe JaeT
BO3MOXHOCTb 3aCTpaxoBaTbCs OT HECHACTHOr O Cry4as.

Oencteyowme B CK «<HOBA» nporpammbl MO CTPaxXOBaHUIO BblE3XKAOLLIMX
3a py6ex oxBaTbIBalOT NPaKTUYECKN BECb KPYI MHTEPECOB TYPUCTOB, Npeano-
nararoT rmbKyo CUCTEMY CKMOOK 1 CMOCOOHbI YOOBIETBOPUTL CAMOr0 B3bICKa-
TenbHOro KnveHTa. M3 npegnaraemoro LUMPOKOro nepeyHs CTpaxoBbiX PUCKOB
nyTeLLeCcTBYOLLME rpaXkaaHe MOryT BbiGpaTb HEOOXOAUMbIE UM U CKOHCTPYU-
poBaTb CTPaxoBOe MOKpbITUE.

CK «HOBA» akkpeguToBaHa B NOCOMbCTBaX BCeX CTpaH LLIeHreHCKoM 30HbI,
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Travel Insurance

Development of tourist insurance is closely connected with the general situ-
ation on the tourist market. Therefore the events occurring in travel business
because of negative macroeconomic conditions of last years are bound to be
reflected in volumes of the market of travelling insurance. Gradual stabiliza-
tion of the economy has led to growth of the market of touristic insurance in
2010 averagely by 20 %.

Over a long period of time IC “NOVA” successfully sales insurance policies
both for travelling in Ukraine and leaving abroad.

Achievements of IC “NOVA” in the given area are confirmed by authoritative
ratings. According to version of the magazine “Ukrainian tourism”, it is rec-
ognized as the leading insurance company in the field of touristic insurance.
Following the results of 2010, summarized by the magazine “Insurance TOP”,
IC “NOVA” entered the TOP-15 of leading Ukrainian insurance companies in
this type of insurance.

For the accounting year, the positive trend of growth of the basic finan-
cial indicators in touristic insurance was noticed. So, the amount of insur-
ance premium increased by 35.5% in comparison with 2009 and made UAH
3,412.6 thousand. The total amount of payments increased by 25.9%. As sta-
tistics shows, in 2010 clients more often bought policies when departure from
Ukraine into countries of mass tourism. Traditionally most active demand for
policies of touristic insurance was observed during holiday summer months.

For travelling in Ukraine the company offers the policy which covers ex-
penses for emergency medical care, and also provides the opportunity to take
out insurance against accident.

Operating in IC “NOVA” programs for insurance of leaving abroad cover
almost whole focus of interest of tourists, provide flexible system of discounts
and are capable to satisfy the most exacting client. Travellers can choose
from proposed wide list of insurance risks the required and create an insur-
ance coverage.

IC “NOVA” is accredited in embassies of all countries of the Schengen zone
that allows to issue policies of insurance to leaving abroad citizens wishing
to receive Schengen visas. Among partners of IC “NOVA” — tourist operators
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YTO MO3BONSAET OPOPMNATE MONUCHI CTPAXOBaHWUA Bble3XaloLLMM 3a pybex
rpaxkgaHam, XenawoLmMM Noy4nTb LLeHreHckne Buabl. Cpeamn naptHepos CK
«HOBA» — TypuCTMYECKME onepaTopbl C 6e3ynpeyHor penyTaumen.

N3yunB eBponencKui TypUCTUHECKMIA PbIHOK CTPaxoBaHUS U, B HaCTHOCTW,
OCOOEHHOCTU YKPAMHCKOrO, a TakxXe NMoTpebHOCTU rpaxnaH, KOMNaHus pas-
pa6oTana gea Tuna nonucos. MNakeT ycnyr no nonucy tyuna A noKpbIiBaeT He-
OT/OXHYIO MNOMOLLIb: MEONLIMHCKYHO, CTOMaTONOrM4ECKYH0, TPaHCMOPTUPOBKY 1
penatpuaumnio 3acTpaxoBaHHOro, a Takxe penaTpuaumio OCTaHKOB 3acTpaxo-
BaHHOro. Kpome Toro, nonvc gaet BO3MOXHOCTb 3acTpaxoBaTbCs OT nocnen-
CTBUWIA HECHACTHOrO cry4as.

Monuc Tnna B, NOMMMO PUCKOB, MNOKPbIBAEMbIX MONUCOM A, BKIOYAET BO3-
MELLIEHNE pacxofoB Ha BU3UT GIM3KOrO POACTBEHHMKA, 3BaKyauuio OeTew,
CTpaxoBaHWe (PMHAHCOBBLIX PUCKOB BO BPeMS NyTeLLecTBus, 3amelleHne 3a-
CTPaxoBaHHOro Nmua, ero 4OCPO4HOE BO3BpALLEHME.

BmecTe ¢ OCHOBHOWM NporpaMMoin KNMEHTY NPeaoCcTaBfaeTcsi BOSMOXHOCTb
NPUoGPECTU OOMNOMHUTESIbHbIE ONuuK. Tak, BblibpaB AOMOMHUTENbHOE Me-
OVUMHCKOE CTpaxoBaHWe, OH CMOXET MpodoimKuTb nedveHne B YkpavHe. Npu
CTpaxoBaHWM puUcka HEBO3MOXXHOCTW COBEPLLEHUS NOE3[OKN KOMMAaHWSA MOKPO-
€T YObITKW, NOHECEHHbIE TYPUCTOM U3-32 HECOCTOSBLLIErOCH B CUSY ONpeaeseH-
HbIX NPUYKNH NyTelecTeus. [porpamma cTpaxoBaHWa OT HECHACTHOro crnyyas
npegnonaraet BO3MELLEHNE MEOULIMHCKMX PACXOAOB NPU HECHACTHOM Cryyae.

Takum 06pa3om, KOMMSIEKCHbIE NPOrpaMmbl TYPUCTUHECKOTO CTPaxoBaHUA
oT CK «<HOBA» — 3TO HagexHasa cTpaxoBas 3alymuta B NyTELecTBUM OT ero
Ha4ana [o OKOHYaHus.
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with unblemished reputation.

Having investigated the European touristic market of insurance and, in par-
ticular, features of the Ukrainian market, and also requirements of citizens,
the company have developed two types of policies. The package of the type
“A” policy covers acute care: medical, dental, transportation and repatriation
of insurant, and also repatriation of insurant remains. In addition, the policy
gives the opportunity to take out insurance against accident consequences.

Besides risks covered with the policy of type “A”, the policy of type “B”
includes compensation of expenses for visit of close relative, evacuation of
children, insurance of financial risks during travel, substitution of insurant and
pre-term return of insurant.

Together with the basic program the opportunity to get additional options is
given to client. For example, in case of choice of additional health insurance
client can continue treatment in Ukraine. For insurance against risk of foreign
tour impossibility the company will cover the losses incurred by the tourist
because of travel which has not taken place by virtue of certain reasons. The
program of insurance against accident provides compensation of medical ex-
penses in case of accident.

Therefore complex programs of touristic insurance of IC “NOVA” — is a reli-
able coverage in travel from its beginning to end.
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PervoHansHoe pasBuTmne

B 2010 r. CK «HOBA» gocTturna 3Ha4MTenbHOro pocrta nokasatenen ge-
ATENbHOCTU B pernoHax YkpauHbl. Tak, 06beM npemuin no gaHHoMy Hanpas-
neHvio B cpasHeHun ¢ 2009 r. Beipoc B 1,6 pa3a. B 2010 r. yepes pervoHars-
HYI0 CeTb 6b110 cob6paHo 9 942,8 ThIC. MPH., YTO cocTaBuno 15% oT obLuero
o6bema cobpaHHbIX KoMnaHuen npemMmii. OCHOBHYIO 4acTb CTPaxoBOro NopT-
dhensa pernoHanbHbIX LEHTPOB NPOAaX 3aHUMAKOT PO3HUYHbIE BUAbI CTPaXo-
BaHUA.

Cnepya cTpatermm yBenu4yeHuss po3Hu4HbIX npopjax, CK «HOBA» B
2010 r. cdhokycupoBarna CBOM yCUnNuUsa Ha pacLUMpPEHNN PernoHanbHON ceTu.
MpuHUMas peLLeHnss NO OTKPbITUIO HOBbIX LIEHTPOB NPOAax, KOMMNaHus, B
nepBylo o4epefpb, yUUTbIBAET Takne PakTopbl, KaK Cnpoc KIIMEHTOB, YPOBEHb
[0XOO0B HaceneHus, eMKOCTb 1 NepCrneKTUBbI PasBUTUSA CTPaxoBOro pblHKa
B pervoHe.

B oTtyeTHOM nepuoge Havanu pa6otatb UeHTpbl npogax CK «HOBA» B
HoHeuke n Jlyuke. denctsytoT ueHTpbl npogax CK «HOBA» B 8 obnactsax
YkpauHbl: Knesckown, JlbBoBckon, [JHenponeTpoBckon, [JoHeukon (JoHeuk,
Mapwuynonb), 3anopoXckon, NMontasckom, XepCoHCckoM, BonbIHCKONM, a Takxe
B AP Kpbim (Cumdeponorns).

LleHTpbl npofax B 30He 0co60ro BHMMaHuA NpasneHuns komnaHuu. CK
«HOBA» TwaTenbHO aHanmaupyeT paboTy Kax[oro ueHTpa U npuHMmaeT
Heo6xoanMble yrpaBfieHYeCcKue peLleHus no ux ganbHenwemy yHKLNOHM-
pOBaHMO B 3aBUCUMOCTU OT (PMHAHCOBOrO peaynbraTta Ux OenaTenbHOCTU.

Kaxgbih pervoHanbHbii ocouc CK «HOBA» npepoctaBnsieT MOMHbINA
CMeKkTp ycnyr komnaHuu. NpuoputeTHbIMM BUAAMU ABNSIOTCA aBTOCTPAaXo-
BaHVe, UMYLLIECTBEHHOE M NIMYHOE CTpaxoBaHue rpaxpaH v npeanpusaTum.
Mepepn ueHTpamn Npofax CTOUT 3agaya NpeacTaBieHUs MHTEPECOB KoMMa-
HUWN B pernoHe, NpuUBEYEHUs KIIMEHTOB, a TaKXe COXpaHEeHUs MOCTOAHHbIX
cTpaxoBaTesier ¢ NOMOLLIO NPOrpamMm NosANbHOCTU, UHOUBUAYaNbLHOro Nog-
X0[a K KfMeHTaMm.

HeatenbHocTb CK «<HOBA» B pervoHax HanpagfieHa Ha pa3BuUTUE Kak
NpsAMbIX NPOAAX, TaK 1 NapTHEPCKOM CETU KaHanoB peanu3auumn cTpaxoBbIX
NPOAYKTOB: Yepe3 aBTOCasOHbl, TypareHTCTBa, 6aHkn 1 T. 4.
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Regional development

In 2010 IC “NOVA” has reached considerable growth of activity indica-
tors in regions of Ukraine. So, the amount of premiums for this direction
has grown by 1.6 times in comparison with 2009. In 2010 the amount of
UAH 9,942.8 thousand was collected through a regional network that made
15% of total amount of premiums collected by the company. Retail types
of insurance make the main part of an insurance portfolio of regional sales
centres.

Following the strategy of increase in retails, IC “NOVA” in 2010 has fo-
cused the efforts to extension of regional network. Taking decisions on
opening of new centres of sales, the company first of all considers such
factors as demand of clients, income level of the population, absorption of
the market and prospects for further development of the insurance market
in region.

For the accounting period centres of sales of IC “NOVA” in Donetsk and
Lutsk have started to work. Centres of sales of IC “NOVA” works in 8 re-
gions of Ukraine: Kiev, Lvov, Dnepropetrovsk, Donetsk (Donetsk, Mariupol),
Zaporozhye, Poltava, Kherson, Volyn, and also in AR Crimea (Simferopol).

Centres of sales are in a zone of special attention of Board of the compa-
ny. IC “NOVA” carefully analyzes work of each centre and takes necessary
managerial decisions on their further functioning depending on financial re-
sult of the activity.

Each regional office of IC “NOVA” gives a full spectrum of services of the
company. Priority types are motor insurance, property and personal insur-
ance of citizens and enterprises. Centres of sales have the task of repre-
sentation of the company interests in region, customer acquisition, and also
retaining of regular insurants by means of programs of loyalty and individual
approach to clients.

Activity of IC “NOVA” in regions is directed on development both direct
sales and partner network of channels of insurance products realization:
through motor shows, tourist agencies, banks, etc.

Besides, IC “NOVA” offers the services through a network of agents of the
company which are considered as one of the most permanent and stable




CtpaxoBasi gesaTenbHOCTb

Kpome Toro, CK «<HOBA» npepgnaraeTt cBOM YCnyrn 4epes3 ceTb areHToB
KOMMaHu1, KOTOPYK CYMTAET OOHUM U3 CaMbIX MOCTOSAHHbIX U YCTOMYMUBBIX
KaHanoB peanusauun CTpaxoBblX NPOAYKTOB. Pacluvpsisi areHTCKylo ceTb,
CK «HOBA» Tem cambiM akTUBU3MpPYET paboTy C PU3NYECKMMN MLLAMM.
AreHTbl KOMMnaHum, obLLee KoNMyYecTBo KoTopbix nNpeBbiwaeT 300 opmnanye-
CKUX 1 pmandeckmx nuy, npegnaratot ycnyrn CK «HOBA» Ha 6a3e ykasaH-
HbIX LEHTPOB Npodax, a Takxe B 3akaprnaTcKon, XapbKOBCKOW, TepHOMonb-
CKOW obnacTsx.

CK «HOBA» u B panbHenwem nnaHuMpyeT paclumpaTb pervoHasnbHyo
CeTb, Befb yBenNM4yMBasa ee 3(pPeKTUBHOCTb, KOMMaHMUA CTAHOBUTCA GIIMXKE
K CBOWM KJIMEHTaM 1 OOHOBPEMEHHO MOBbLILLAET CTPAXOBYHO KynbTypy Hace-
neHns YkpauHbl.

HOBA

CTPAXOBAS KOMNAHMUSA

channels of insurance products realization. Extending an agency network,
IC “NOVA” thereby intensifies work with physical persons. Agents of the
company which total exceeds 300 legal and physical persons, propose ser-
vices of IC “NOVA” on the basis of mentioned centres of sales, and also in
the Zakarpatye, Kharkov and Ternopol regions.

IC “NOVA” further plans to extend regional network, because, increasing
its effectiveness, the company becomes closer to the clients and simultane-
ously raises insurance culture of the population in Ukraine.
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[NepecTpaxoBoyHas 3aLuura

YcTonumnsyo no3mumio n ctabuneHyto paéoty CK «HOBA» obecneymBaet
nepecTpaxoBo4Has 3ailumrta. KomnaHus npogomkaeT cobnogaTe onTumarib-
HOe COOCTBEHHOE yaepXXaHMe M Ka4eCTBEHHYI0 OMBEpCUUKALMIO PUCKOB.
OcCHOBHble HarnpaBneHusl OeTeNIbHOCTU 3alymiiaeT O6nmMratopHbIMU Npo-
rpaMmamm nepecTpaxoBaHus.

B cnncke naptHepos CK «HOBA» no nepecTtpaxoBaHuiO HaXOAATCA aBTo-
pUTETHbIE CTPAXOBLLMKM 3anafHbIX PbIHKOB, MMEIOLLME BbICOKME NoKasaTenum
B PENTMHre HaOEeXHOCTU MeXZOYHAPOLHbIX PEUTUHIOBbIX areHTcTB. Cpeau
Hux — SCOR (®paHuums) — “A” Standard & Poor’s, Partner Re (LUsenuapwus) —
“AA-“ Standard & Poor’s, Korean Re, (Kopes), — “A-“ Standard & Poor’s, Unity
Re (Poccus), — “BB-“ Standard & Poor’s, Russian Re (Poccus), — “B+“ AM
Best, Polish Re (MonbLwa), — “A-“ AM Best u gp.

O6nuraTtopHble NporpamMmmbl nepecTpaxoBaHus
OAO «CK «HOBA», gpenctBoBaBwiume B 2010 T.

HOBA
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Reinsurance protection

Steady position and stable work of IC “NOVA” is provided with reinsurance
protection. The company continues to maintain optimal deductible and a
qualitative diversification of risks. The company protects basic directions of
the activity by obligatory programs of reinsurance.

The list of partners of IC “NOVA” on reinsurance contains authoritative
insurers of western markets having high indicators in a rating of reliability of
international rating agencies. Among them — SCOR (France) — “A” Standard
& Poor’s, Partner Re (Switzerland) — “AA-“ Standard & Poor’s, Korean Re,
(Korea), — “A-“ Standard & Poor’s, Unity Re (Russia), — “BB-“ Standard &
Poor’s, Russian Re (Russia), — “B+“ AM Best, Polish Re (Poland), — “A-“ AM
Best and others.

Obligatory reinsurance programs of
OJSC «NOVA Ins. Co.» in 2010

MMYLWECTBEHHbIE PUCKU n TPY3bl
(B TOM 4ucne cTpoUTEsIbHO-MOHTaXHbIe PUCKU, NnepepbiB B Aesi-
Te/IbHOCTH, CTpaxoBaHne MalluvH n o6opynoBaHNs OT MOJIOMKH)

PROPERTY RISKS & CARGO
(Incl. C.A.R/E.A.R., business interruption, insurance for machinery
breakdown)

NMEPECTPAXOBLUMK NEPECTPAXOBOYHAA EMKOCTb

REINSURERS REINSURANCE CAPACITY

s MMYLWECTBEHHbBIE PUCKW —

SCOR (Jlunep) / panuus, Mapix 55 000 000 rpH. Mo Kaxxaomy O6BLEKTY

Partner Re / LWeenuapus, Lilopnx

Korean Re / Kopes, Ceyn CTpaxosaHusi.
Unity Re / P®, Mocksa e PY3bl — 20 000 000 rpH. No Kaxgoi
rpy3onepeBo3ke.

e PROPERTY RISKS -

UAH 55 000 000 per shipment

e CARGO - UAH 20 000 000 for each
carriage

SCOR (Leader) / France, Paris
Partner Re / Switzerland, Zurich
Korean Re / Korea, Seoul

Unity Re / RF, Moskow

CTPAXOBAHUE OT HECHACTHOI'O CJTYYA4A

ACCIDENT INSURANCE

NMEPECTPAXOBLUMK NEPECTPAXOBOYHAA EMKOCTb

REINSURERS REINSURANCE CAPACITY

3 800 000 rpH. no Kaxxgomy v nodomy

Polish Re / MNonblia, Bapwasa
3acTpaxoBaHHOMY nuLy

Polish Re / Poland, Warsaw UAH 3 800 000 per each and any Insured

Person
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OTBETCTBEHHOCTb NEPEJ TPETbMMU JINLLAMU THIRD PARTY LIABILITY

NMEPECTPAXOBLUMK

NEPECTPAXOBOYHAA EMKOCTb

REINSURERS

REINSURANCE CAPACITY

SCOR / ®paHuus, Mapux

MponopumoHanbHas nepecTpaxoBoYHas
emMKkocTb — 1.000.000 gonnapos CLUA
KOMOUHUPOBAHHBIA €OMHbIN IMMUT Ha
OfHO cobbITME U COBOKYNHO 2.000.000
ponnapos CLUA Ha rog Ha oguH Jorosop

SCOR / France, Paris

Proportional Reinsurance Capacity —
USD 1 000 000 combined single limit per
one event and jointly USD 2 000 000 per
one insurance policy

cTpaxoBaHuaA

TYPUCTUHECKOE CTPAXOBAHUE TRAVEL INSURANCE

NMEPECTPAXOBLUMK NEPECTPAXOBOYHAA EMKOCTb REINSURERS REINSURANCE CAPACITY

HenponopuuoHansHas obnuratopHas
Pycckoe nepectpaxoBoyHoe €MKOCTb:

o6uectso / PO, Mockea 50 000 gon. CLLA no ogHOMY pUCKY;

370 000 gon. CLLUA no ogHOMy COBbITHIO.

Non-proportional obligatory Capacity:
USD 50 000 per each risk
USD 370 000 per one event

Russian Re / RF, Moskow

ABTOTPAHCINOPTHOE CTPAXOBAHUE MOTOR RISKS

NMEPECTPAXOBLUMK NEPECTPAXOBOYHAA EMKOCTb REINSURERS REINSURANCE CAPACITY

HenponopuunoHanbHas obnuratopHas
KOHuTtn Pe / PO, MockBa €MKOCTb:
1 000 000 rpH. No ogHOMY aBTOMOGUIIIO.

Non-proportional obligatory Capacity:

Unity Re / RF, Moskow 1 000 000 UAH per one car

e [lporpamma 06nMraToOpHOro nepecTpaxoBaHUs MMYLLECTBEHHbIX pu- * The program of obligatory reinsurance of property risks and cargoes
CKOB M IPy30B 3aKJ/oHeHa npu y4actTum MexayHapoaHoro cTpaxosoro was performed with the participation of the international insurance and
n nepectpaxoso4Horo 6pokepa AON Finland Ou (PuHnaHAnS). reinsurance broker AON Finland Ou (Finland).
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JInueH3nn no [O6POBONILHOMY CTPaxOBaHUIO

Cepus AB Ne 082264 — CTpaxoBaHMe OT OFHEBbLIX PUCKOB N PUCKOB CTU-
XUAHBIX ABNIEHNI

Cepusa AB Ne 082265 — CtpaxoBaHune umyllectsa (KpomMe >XenesHopo-
POXHOro, Ha3eMHOro, BO3AYLLHOIO, BOAHOrO TpaHcnopta (MOPCKOro BHY-
TPEHHEro 1 Opyrux BMAOB BOOHOrO TpaHCnopTa), rpy3oB u 6araxa (rpyso-
6araxa)

Cepus AB Ne 082266 — CTpaxoBaHMe Ha3eMHOro TpaHcnopTa (Kpome xe-
NEe3HOA0POXHOrO0)

Cepusa AB Ne 082258 — CtpaxoBaHve BOOHOrO TpaHcrnopTta (MOPCKOro
BHYTPEHHEr0 1 ApYrnx BUAOB BOQHOMO TpaHcnopTa)

Cepus AB Ne 082260 — CtpaxoBaHue rpy3oB (rpy3obaraxa)

Cepusa AB Ne 082245 — CtpaxoBaHuve rpaxnaHCKOM OTBETCTBEHHOCTU
BnafenbLeB HAa3eMHOro TpaHcrnopTa (BKYas OTBETCTBEHHOCTb NepeBo3-
ymnkKa)

Cepus AB Ne 429890 — [106poBonbHOE CTpaxoBaHME Xene3HO4OPOXHOro
TpaHcrnopTa

Cepus AB Ne 082263 — CtpaxoBaHne OTBETCTBEHHOCTWU nepepn TPeTbu-
MU nnuamm (KpomMe rpaxkaaHCKoM OTBETCTBEHHOCTW BnagenbLeB Ha3eMHOro
TpaHcnopTa, OTBETCTBEHHOCTW BnafenbLeB BO3QYLLUHONo TpaHcrnopTa, OT-
BETCTBEHHOCTU BRafenbLeB BOAHOro TpaHcnopTa (BKYas OTBETCTBEH-
HOCTb NepeBO34MKa)

Cepus AB Ne 082268 — CTpaxoBaHue OT HECHACTHbIX Clly4aeB

Cepus AB Ne 082262 — CTpaxoBaHue 300pOBbs Ha CriyHar 60n1e3Hu

Cepus AB Ne 082261 — MeaumumHcKoe cTpaxoBaHue (HenpepbiBHOE CTpa-
XOBaHWe 300pOoBbs)

Cepus AB Ne 082256 — CTpaxoBaHMe MeAMLMHCKMX pacxoaoB

Cepusa AB Ne 082259 — CtpaxoBaHue cyaebHbIX pacxoaos;

Cepusa AB Ne 082267 — CTpaxoBaHMe (OMHAHCOBbLIX PUCKOB;

Cepus AB Ne 082251 — CtpaxoBaHue KpeguToB (B TOM YMCie OTBETCTBEH-
HOCTW 3aeMLLMKa 3a HernoralleHne KpeguTa)

HOBA
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Licenses for Voluntary Insurance

Series AB # 082264 — Fire insurance and insurance against risks of natural
forces.

Series AB # 082265 — Property insurance (except railway, surface, air,
water transport (marine internal and other types of water transport), and cargo
insurance).

Series AB # 082266 — Insurance of surface transport (except railway
transport).

Series AB # 082258 — Insurance of water transport (marine internal and
other types of water transport).

Series AB # 082260 — Cargo insurance.

Series AB # 082245 — Insurance of civil liability of surface transport owners
(including liability of carrier).

Series AB # 429890 — Voluntary insurance of railway transport.

Series AB # 082263 — Third parties liability insurance (except civil liability
of surface transport owners , liability of air transport owners, liability of water
transport owners (including liability of carrier).

Series AB # 082268 — Insurance of personal accidents.
Series AB # 082262 — Health insurance.
Series AB # 082261 — Medical insurance.

Series AB # 082256 — Insurance of medical expenses.

Series AB # 082259 — Insurance of court costs.

Series AB # 082267 — Insurance of financial risks.

Series AB # 082251 — Insurance of credits (including liability of borrower
for outstanding loan).
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Mo o6a3aTesibHOMY CTpaxoBaHUIO

Cepus AB Ne 584401 — CtpaxoBaHue rpaxxgaHCKO-NpaBoBON OTBETCTBEH-
HOCTU BnagesibLeB Ha3eMHbIX TPaHCMNOPTHbLIX CPeacTB

Cepus AB Ne 082257 — JInyHOe cTpaxoBaHMe OT HECHACTHbIX Clly4YaeB Ha
TpaHcropTe

Cepus AB Ne 082254 — ABraumnoOHHOE CTpaxoBaHWe rpaXkaaHCKoM aBnaumm

Cepusa AB Ne 082253 - JlMyHOoe cTpaxoBaHwe pabOTHUKOB BEOOM-
CTBEHHOW (KpOMe TeX, KOTopble paboTalT B CTPYKTypax U opraHu3aumsx,
KoTOopble mMHaHcupytoTca u3 FocypapcTBeHHOro 6togxeta YKpauHbl) w
CENbCKOM MOXAapPHOM OXpaHbl, a TakxXe 41eHOB JOO6POBOJIbHbBIX MOXAPHbLIX
OPYXWH (KOMaHf)

Cepusa AB Ne 082252 — CtpaxoBaHue rpaxgaHCKoW OTBETCTBEHHOCTU
CyObEeKTOB XO3ANCTBEHHOW OeATeNIbHOCTUM 3a Bpen, KOTOPbIA MOXET ObITb
NPUYMHEH noxXxapamu 1 aBapusaMu Ha O6beKTax MOBbLILLIEHHOW OMacHOCTH,
BKIO4as NOXapPOB3PbIBOONACHbIE 0OBLEKTHI U OOBLEKTHI, XO3ANCTBEHHAA Aes-
TENbHOCTb Ha KOTOPbIX MOXET MPUBECTU K aBapun SKOJIOrMHYEeCKOro U caHu-
TapHO-3NNAEMMOIIOro4eCcKoro xapakrepa

Cepusa AB Ne 158970 — CrtpaxoBaHue rpaXK4aHCKOM OTBETCTBEHHOCTU
oreparopa s4epHOMN YCTAHOBKM 3a fAepHbl Bpen, KOTOPbIA MOXET ObITb
NPWU4YMHEH BCNeACTBME AO0EePHOro nHunaeHTa

Cepusa AB Ne 429918 — CtpaxoBaHue OTBETCTBEHHOCTU CYOBLEKTOB MO
NnepeBO3Ke OMacCHbIX MPY30B Ha Crlyyan HacTyMfeHUa HeraTuUBHbIX nocreg-
CTBUWI Mpu rnepeBo3ke OMnacHbIX rPy30B.
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Licenses for Mandatory Insurance

Series AB # 584401 — Insurance of civil liability of surface transport owners.
Series AB # 082257 — Personal insurance of traffic accidents.

Series AB # 082254 — Aviation insurance of civil aviation.

Series AB # 082253 - Personal insurance of departmental security
employees (except those, who work in structures and organizations, which
financed from state budget of Ukraine) and of village fire brigades, as well as
members of voluntary fire brigades.

Series AB # 082252 — Insurance of civil liability of business entities for
damage, caused by fire and by accidents at high dangerous objects, including
fire-hazardous and highly explosive objects and business entities, whose
activity may caused ecological and sanitary-hygienic accidents.

Series AB # 158970 — Insurance of civil liability of nuclear facility operator
for nuclear damage, caused by nuclear incident.

Series AB # 429918 — Insurance of liability of business entities carrying
dangerous cargos in case of negative consequences caused by dangerous
cargos transportation.
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PrnHaHcoBbIE pes3ynbrarhl HOBA

OcHoBHble nHaHcoBble nokasaTtenu | Key Financial Data

OcHoBHble (hnHaHCOBbIE NoKasaTenun OeATenbHOCTU NpUBeaeHbl No Key Financial Data OJSC «Insurance Company «NOVA» as at
cocTosiHMo Ha 31.12.2010 (TbIC.MpH.) 31.12.2010 (thousand UAH).
AKTUBbI KOMMaHUn 80 397,2 Company’s assets 80 397,2
YcTaBHbIM Kanutan 30 000,0 Authorized Fund 30 000,0
CTtpaxoBble pe3epBbl 43 156,6 Insurance reserves 43 156,6
CTtpaxoBble npemuu 71 376,9 Insurance premiums 71 376,9
CTtpaxoBble BbinnaThl 34 259,3 Claims paids 34 259,3

CtpykTypa cTpaxosoro noptdpens | The structure of the insurance portfolio

CTtpaxoBble nnaTexwu Insurance Premiums

ABTOTpaHCMNOPTHOE CTpaxoBaHWe 45,80% Motor Insurance 45,80%
CTtpaxoBaHue nmyLLecTsa u rpy3os 7,77% Property and Cargo Insurance 7,77%
JIn4Hble BUabI cTpaxoBaHus 22,65% Personal and Medical Insurance 22,65%
O6sa3artenbHble BUObl CTpaxoBaHus 22,67% Obligatory types of Insurance 22,67%
Apyrve Buapl cTpaxoBaHus 1,11% Other types of Insurance 1,11%
CTtpaxoBble BbINnaTbl Claims Paid
ABTOTpaHCMNOPTHOE CTpaxoBaHue 50,27% Motor Insurance 50,27%
CTtpaxoBaHue nmyLLecTsa U rpy3os 10,85% Property and Cargo Insurance 10,85%
JIn4yHble BUAbI CTpaxoBaHUs 19,95% Personal and Medical Insurance 19,95%
O693aTesNbHble BUObI CTPaxoBaHUs 18,93% Obligatory types of Insurance 18,93%
Hpyrne Buabl CTpaxoBaHus 0,00% Other types of Insurance 0,00%




durHaHCOBbIE pe3ynbTaThl

AnHamuka c6opa CTpaxoBbIX NnaTtexen, TbiC. FPH. /
Evolution of insurance premiums in thousands of UAH
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[nHaMuKa BbInaaT CTPaxoBblX BOSMELLEHWA, TbIC. FPH. /
Evolution of insurance claims paid in thousands of UAH
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BanaHc / Balance
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AKTUB / Assept

Ko cTpokum /
Line code

Ha Havano ot4yeTHOro
nepuogpa (TbiC. rpH.) /
At the degining of the

accouting period
(thsd. UAH)

Ha KoHeL oT4yeTHOro
nepuogpa (TbiC. rpH.) /
At the end of the
accouting period
(thsd. UAH)

I. Heo6opoTHble akTuBbl / I. Non-negotiable assets:

HemaTepuanbHble aktuBbl: / Intangible assets:

e ocTaTo4Has cTouMocTb / residual value 010 164,5 116,9
*  nepBoHavanbHasa CTOMMOCTb / primary value 011 363,2 363,2
*  HakonneHHas amopTusaums / accumulated depreciation 012 198,7 246,3
HesaBepLueHHoe cTpoutenscTBo / Incompleted construction 020 189,3 189,3

OcHoBHble cpefcTBa: / Fixed assets:

e ocTaTto4Hasi ctoumocTb / residual value 030 805,7 516,6
*  nepBOHa4vanbHas CTOMMOCTb / primary value 031 3774,0 3741,3
*  u3Hoc / deterioration 032 2968,3 3224,7

HonrocpoyHble drHaHcoBble MHBeCTUUMK: / Long-term financing investments:

e KOTOpble PacCUMTbLIBAIOTCS MO METOAY YyHacTus B KanuTane gpyrvux npeanpustui /

calculated by method of capital contribution 040 i )
*  [Opyrve dmHaHcoBble MHBeCTUUMM / other financing investments 045 17985,2 237947
HonrocpoyHas gebutopckas 3afomkeHHoCTb / Long-term accounts receivable 050 - -
OTcpoyeHHble HanoroBble akTuBbl / Deferred tax assets 060 24,9 -
l'yosunn / Goodwill 065 - -
Mpo4mre HeobopoTHbIE akTuBbI / Other Non-negotiable assets 070 - -
Bcero no paspneny |/ Total for section | 080 19169,6 24617,5
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Il. O6opoTHbIe akTuBbI / Current assets

3anacel: / Supplies:

°  MPOM3BOACTBEHHbIE 3anackl / productive supplies 100 36,6 122,7
*  XMBOTHblE Ha BblpalLBaHUn 1 oTKopMe / animals for rearing and fattening 110 - -

°  He3aBepLLUeHHOe Npon3BoAcTBo / incompleted construction 120 - -

e roToBasi npoaykuus / finished commodity 130 - -

e TOBapsbl / goods 140 - -
Bekcens nony4yeHHble / Obtained bills of credit 150 - -
LebuTopckas 3a00mKeHHOCTb 3a ToBaphbl, paboTsl, ycryr: / Accounts receivable for goods, works, services:

* yycTas peanunaaunoHHasi CTOMMOCTb / net realized value 160 8595,9 10603,6
*  nepBoOHadYanbHasg CTOMMOCTL / primary value 161 8595,9 10603,6
*  pe3epB COMHUTENbHbIX OoNroB / dubious debts reserves 162 - -
Hebutopckas 3agomKeHHOCTb Nno pacyetaM: / Notes payable for accounts:

e c 6ropxeTom / with budget 170 25,2 4,0

* M0 BblAaHHbIM aBaHcaMm / per made advances 180 - -

° 0 Ha4ucneHHbIM goxofdam / with charged incomes 190 283,9 37,3

* 10 BHYTPEHHUM pacyeTam / internal accounts 200 - -
Mpoyasn noTouHas gebutopckasa 3afomkeHHoCTb / Other current accounts receivable 210 14069,5 10212,8
TekyLume dmHaHcoBble nHBecTUUMK / Current financial investments 220 - -
[eHexHble cpenctea n ux akemsaneHTbl: / Monetary funds and their equivalents

° B HauumoHanbHon BantoTe / in national currency 230 24597,8 19081,6
* B UWHOCTpaHHoW BantoTe / in foreign currency 240 12797,7 14655,4
Mpoure HeobopoTHble akTuBbl / Other negotiable assets 250 - -
Bcero no paspeny Il / Total for section Il 260 60406,6 54717,4
lll. 3aTtpaTbl 6yaywmx nepuonos / Expenses of prospective periods 270 12,4 1062,3
BanaHc / Balance 280 79588,6 80397,2




PrnHaHcoBbIE pes3ynbrarhl

BanaHc / Balance
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Ha Hayano otyeTHOro Ha koHeL, oT4yeTHOrO
Kop ctpoku / nepuogpa (Tbic. rpH.) / nepuogpa (Tbic. rpH.) /
MNaccwus / Liability Line At the degining of the At the end of the
code accouting period accouting period
(thsd. UAH) (thsd. UAH)

1 2 3 4
I. Co6¢cTBeHHbIN KanuTtan / I. Own capital
YcTaBHbIN KanuTan / Authorized capital 300 30000,0 30000,0
MaeBown kanutan / Share capital 310 - -
[lononHuTenbHbIN BNOXEHHLIM Kanutan / Additional capital 320 - -
Mpouuni pononHuTensHbIn Kanutan / Other Additional capital 330 - -
PesepsHbii kanutan / Reserve capital 340 458,6 458,6
HepacnpeneneHHas npubbinb (HENOKPbITLIA YObITOK) / Retained earnings (revealed loss) 350 257,0 4628,3
HeonnadeHHbi kanutan / Unpaid capital 360 - -
N3bateii kanutan / Exempt capital 370 - -
Bcero no paspeny |/ Total for section | 380 30715,6 35086,9
Il. O6ecneyeHne npeacToswmx 3aTtpat u nnartexen / Il. Cover of payments and expenses
O6ecnedveHue Bbinnat nepcoHany / Cover of personnel payments 400 - -
Mpouee obecneveHve / Other covers 410 - 1,3
CtpaxoBble pesepssbl / Insurance funds 415 41938,6 43156,6
[ona nepecTpaxoBLUMKOB B CTpaxoBbIx pe3epsax / Reinsures interest in insurance funds 416 8135,6 6457,0
Llenesoe comHaHcmpoBanwe / Direct (target) finansing 420 - -
Bcero no pasgeny Il / Total for section Il 430 33803,0 36700,9
lll. QonrocpoyHbie o6sa3atensctBa / lll. Long-term liabilities
JonrocpoyHble KpeauTbl 6aHkoB / Long-term bank loans 440 - -
Mpoune ponrocpoyHble hnHaHcoBble o6a3atensctea / Other long-term financial liabilities 450 - -
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OTcTpoyeHHble Hanoroeble oba3aTtensctea / Deferred tax liabilities 460 - -
Mpoune ponrocpoyHbie obazatensctea / Other long-term liabilities 470 - -
Bcero no paspeny lll / Total for section Ill 480 - -
IV. Tekywine o6sazatennctsa / IV. Current liabilities

KpaTkocpouHble kpeauTbl 6aHKoB / Short-term bank loans 500 - -
TekyLas 3a0/MKeHHOCTb Mo BONrocpo4HbIM ob6sa3aTenbcTeam / 510 i i
Current backlog for long-term liabilities

Bekcens BblgaHHble / Drawn bills of credit 520 - -
TekyLme obazarenbcTBa No pacyetam: / Current liability for accounts:

* 10 Nony4YeHHbIM aBaHcaM / received advance 540 - -

e ¢ 6opxetoM / budget 550 4621 459,3
* 0 BHEOOOKETHbIM Nnartexxam / off-budget payments 560 - -

* M0 cTpaxoBaHwto / insurance 570 41,1 61,4
* no onnate / remuneration of labour 580 113,2 159,4
*  Cy4acTHukamw / participants 590 - -

* 0 BHYTpeHHUM pacyeTtam / internal accounts 600 - -
Mpoune Tekywme obsa3aTtensctea / Other current liabilities 610 11971,1 5404.,4
Bcero no pasgeny IV / Total for section IV 620 15070,0 8609,4
V. Ooxopapbl 6yaywmx nepuogos / V. Future profit periods 630 - -
BanaHc / Balance 640 79588,6 80397,2




®duHaHcoBble pe3ynbTaThl

AyOuMTOPCKOE 3aKstoyeHne

®uHaHcoBble pesynbratbl geatensHoctn OAO «CTtpaxoBas KOMMaHus
«HOBA» noatBepXxAeHbl pe3yfisTataMn NpoOBEPKN HE3ABMCUMOW ayamuTop-
ckor komnaHum OO0 «Muna-AyauT», KOTOopas OCYLLECTBNAET ayaUTOPCKYHO
AeATENbHOCTb Ha OCHoBaHUKM CeuaeTtensctBa AyauMTOpcKoW nanatbl Ykpa-
WHbl O BHECEHUU B peecTp ayauTopckmnx pmpm n ayautopos Ne 1037 ot 26
aHBaps 2006 roga.

Mo MHeHMIO ayguTopa, B cOOTBETCTBUM ¢ MeXayHapoaHbIM CTaHO4apTOM
ayouta Ne 700 «AyamMTOpCKoe 3aKk4veHue O (PMHaHCOBOM OTHETHOCTU»,
mnHaHcoBasi oT4eTHOCTb Ob6LLecTBa 6a3npPyeTCs Ha NPUHATOM YHETHOW MNO-
nutuke O6LLEeCTBaA U COOTBETCTBYET HOPMATMBHLIM TpeOOBaHNSAM MO opra-
HU3aumm 6yXranTepckoro yyeta n OT4eTHOCTU B YKpauHe.

Ayoutop noateBepxpaet, 4To bmHaHcoBble oTyeTbl O6uwecTtBa 3a 2010
rof cnpaseniMBo M OOCTOBEPHO OTpaxakT dpakTnyeckoe (prHaHCOBOE CO-
ctosiHMe O6LLecTBa BO BCEX CYLLECTBEHHbIX acrnekTtax no coctosHuio Ha 31
nekabps 2010 roga, a Takxe (pvHaHCOBbIE pe3ynbTaTthl ero AeATeNIbHOCTU U
ABWXEHNe aeHexHbIx cpeacTts B 2010 r. cornacHo M(C)BY, a Takxe 3akoHy
YkpavHbl «O 6yxrantepckom yyeTe n (oMHaHCOBOM OTHETHOCTM B YKpauHe».

®uHaHcoBas oT4eTHOCTb O6LLEeCTBa COCTaBIEHA HA OCHOBE YHETHbIX AaH-
HbIX MO pe3ynebratam onepauunn 3a nepwvog ¢ 01.01.10 r. no 31.12.10 r, yTO
noaTBepXaaeTca OOKYMEeHTamMu NnepBUHHOro Gyxrantepckoro y4eta v fe-
HEXHbIMU OKYMEHTaMW.

Nudopmauma B pmHaHcoBOM oT4eTHOCTU O6LLecTBa packpbiTa B NOHON
Mepe U OOCTOBEPHO OTOOGpaxaeT peasibHoe COCTosiHME (PUHAHCOBO-XO35M-
cTBeHHon gesatensHocTn O6uecTtBa 3a 2010 rop.

MpuHaTas O6WECTBOM cuCTeEMa OyXranTepckoro yyeta COOTBETCTBYET
M(C)BY 1 BbINOAHAET POnb (POPMUPOBAHNUS HAAEXHOIO UCTOYHMKA UHAOP-
Mauumn o oMHaHCOBOM cocTosHUM ObLecTBa.

B pesynbrate npoBepku MHpopmaumun, npegoctasneHHon O6LLecTBOM,
MOXHO YTBepXaaTb: (PMHAHCOBAasi OTYETHOCTb COOTBETCTBYET YCTAHOBSIEHHbIM
TpeboBaHVAM OENCTBYIOLLIEro 3aKkoHoAaTeNnbcTea YKpanHbl, MPUHATON y4EeTHOM
nonutmke O6LLECTBA M JOCTOBEPHO OTPaXaeT ero (oMHaHCOBOE COCTOSIHME Ha
pAaTy cocTaBfieHns oT4eTHOCTU. OLLINMOKM B hMHAHCOBBIX OTHETAX HE OOnycKa-
NUCb, N3MEHEHUS!, CBA3aHHbIE C UCMNpPaBfieHWEM OLLUMOOK, He BHOCUIUCh.

HOBA

CTPAXOBAS KOMNAHMUSA

Auditor’s report

Financial results of the OJSC “Insurance Company “NOVA” activity have
been confirmed by the audit of the independent auditing company LLC “Mi-
la-audit” carrying out audits based on the Certificate of Auditor Chamber
of Ukraine on entry to the Register of Objects of Audit Activity Ne 1037 of
26.01.2006.

In Auditor’s opinion, according to International Standard on Auditing 700
“The Auditor's Report on Financial Statements”, financial reporting of the
company is based on recognised accounting policies of the company and cor-
responds to regulatory requirements on accounting procedures and reporting
in Ukraine.

The auditor confirms that financial reports of the company for 2010 fairly
and truly represent an actual financial condition of the company in all essential
aspects as of December, 31st. 2010, and also financial results of its activ-
ity and movement of funds in 2010 meet to the requirements of the national
provisions (standards) of accountancy, and also to the Law of Ukraine “About
accounting and financial reporting in Ukraine”.

The financial reporting of the company is drawn up on the basis of the book-
keeping data by results of operations from 01.01.10 till 31.12.10 that is proved
by documents of primary accounting and financial documents.

The information in the financial reporting of the company is disclosed to
the full extent and authentically represents actual condition of financial and
economic activities of the company for 2010.

The accepted accounting system of the company corresponds to the na-
tional provisions (standards) of accountancy and carries out a key function in
formation of reliable source of information on financial condition of the com-
pany.

After checking information provided by the company, the following conclu-
sions can be drawn: the financial reporting corresponds to established re-
quirements of the current legislation of Ukraine and recognised accounting
policies of the company, and truly represent its financial condition as of draw-
ing up of the reporting. No mistakes in financial reports have been committed;
no changes connected with correction of mistakes have been made.
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The Head Office:

Ukraine, 02660, Kiev, M.Raskovoy Str., 11A
phone: +38 (044) 496-80-80
email: centre @ nova-ua.com

Other offices:

Kiev: 25B, Gorkogo (Antonovicha) Str.:
+ 38 (044) 531-13-44, 503-64-64
Dnepropetrovsk:

+ 38 (0562) 35-27-00

Donetsk:

+38 (062) 348-83-64
Zaporozhye:

+ 38 (061) 289-99-75

Lvov:

+38 (0322) 42-07-84/85

Lutsk:

+ 38 (0332) 77-05-31

Mariupol:

+38 (0629) 56-03-11
Simferopol:

+ 38 (065) 252-29-68

Kherson:

+38 (0552) 41-23-21

Poltava:

+ 38 (0532) 62-98-19

www.nova-ua.com



